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THE 32nd WEEK 


BALTIMORE, FRIDAY, APRIL 2, 1909. 


OF THE 32nd YEAR 


1909 


For the season of 1909 we have 
made preparation to take care of all 
orders which you may place with 
us. We have installed new and 
improved machinery, have built and 
equipped new factories and our pre- 
viously complete facilities are now 
larger and better than ever. We 
want your orders for the coming 


season. . 


AMERICAN CAN COMPANY 


NEW YORK CHICAGO BALTIMORE SAN FRANCISCO MONTREAL 
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THE CANS STAND STILL 
IN THE 


STEWARD SANITARY CAN SYSTEM. 


If you have not thoroughly—definitely—investigated 


the merits of these machines, you owe it to your- 
self to do so—now. ‘ 

Every packer who aims for good, 
use the best, that is ours. Our cans and machines 
are having grand success, and they have a record. 
The Cans Stand Still. 

We expect to have a factory in Western New York 


so that our friends can get cans at reasonable freight 


PATENTED. rates. 
THE CANS STAND STILL. 
For doing Irregular Work, Square Cans, Etc. 


SOME CANNERS are using several of 
our Double-Seamers—ONE 28; 
ANOTHER 50 Machines. 

Three Concerns in Maine will have a capacity ‘of 
nearly a million cans a day the 
coming season. 

ENOUGH SAID.” - 


PATENTED. 


THE CANS STAND STILL. 
PARTICULARS) FOR THE ASKING. 


L. & J. A. STEWARD, 


reseenee. * MANUFACTURERS OF CANS AND MACHINERY, 


THE CANS STAND STILL. 
AUTOMATIC FEED. RUTLAND, VERMONT. 
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THE TRADE 3 


Ayars Machine Company, 


OUR LINE. 


Ayars Universal Capper, 
Ayars Rotary Pea Filler, 
Ayars King Tomato Filler, 
Stevens Tomato Filler, 
Sanitary King Filler, 
Ayars Topper and Wiper, 

Corn Cooker---Filler, 
Hayner Corn Silker, 
Morral Ear Corn Silker, 
Morral Corn Cutter, 

Power Tomato Scalder and Washer, 
Double Dump Tomato Scalders, 
Kearns Apple Filler, 

Electric Process Clock, 

. Process Retorts and Crates, 
Open Top Kettles, 

Power Hoist, 
Chain Hoist, 
Rotary Crane, 
Friction Clutch, 
Seaming Machine, 
Can Tester, 
Peeling Table, 
Exkauster, 
Syruper, 

Test Box, 

Dip Box, 

Cyclone Pulp Machine, 
Ketchup Finishing Machine, 
Carburetter, 

Blower, 

Wagon Trucks. 

Can Marker, 

Can Straightener, 

Can Cleaner, 

Fire Pots, 

Capping Steels, 
Soldering Coppers, 
Fruit Washer, 


SEND FOR FULL LINE 
OF CIRCULARS 


King 
‘| Tomato 
Filler 


Rotary 
Pea and 
Bean 
Filler 


Universal 


Contin- 


Capper. 


‘Guaranteed to cap and tip satisfactorily 100 cans per minute. 


Salem, 


Ayars Machine Company, 


BROWN, BOGGS CO., Lrp., Hamitton, Ont., Sole Agents for Canada. 
IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. | 
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4 THE TRADE. 


Among some ot the NEW things in our line that many will be interested to learn 
about, we might mention: 


A POWER, AUTOMATIC FEED CHERRY 
PITTER :—Capacity over 250 cherries per 
minute--hard proposition, but we mastered 
it last season. Price is low. Send for par- 
ticulars if you pack cherries. 


A SYSTEM FOR GRADING PEAS ACCORD- 
ING TO QUALITY:—Modern and scien- 
tific. 


A RELIABLE AND SATISFACTORY 
HUSKER:—Last season’s work enabled us 
to put the finishing touches on to a GOOD 
thing, and the machine ‘‘is there’’ now. 


AN ENTIRELY AUTOMATIC CAN DROP- 
PING MACHINE that works by gravity:— 
No belts and can’t get out of order. Low- 
priced, too. 


You may feel the need of some appliance or 
machine in your work that you do not see 
advertised. Your mention of the matter to 
us might bring information that will surprise 
you. Drop us a postal. 


_ KEEP YOUR EYE ON THE PEOPLE WHO 
: KEEP UP WITH THE TIMES! 


Sprague Canning Machinery Co. 
Daniel G. Trench & Co,, Gen’l, Agents 


Builders of complete lines of machines for canning 
all kinds of goods, and dealers in canning supplies Sales Offices. CHICAGO, ILLINOIS 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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POPE 


“Clean Bright” 
PLATES 


GENERAL OFFICES, 
PITTSBURGH, PA. 


Pope Tin Plate Co. 


NEW YORK OFFICES, 
29 BROADWAY. 


STICKNEY 
SYRUPING MACHINE 
$125.00 


Instantly adjustable while running. 
Will handle one, two or three pound 
cans, and do perfect work. . . . 


CONDENSED MILK 
FILLER 


Standard machine of its class, in use 
by all the largest concerns, . . 


SPECIAL FILLING MACHINES for 


any purpose or capacity. EVAPOR- 
ATED CREAM, BAKED BEANS, 
| FATS, OILS, MUSTARDS, etc., in 
° . round or square cans or glass jars. 


HENRY STICKNEY 


PORTLAND, MAINE, U.S. A. 


Fi 


SPECIAL AGENT 
SPRAGUE CANNING MACHINERY COMPANY, 
FOR 
NEW ENGLAND STATES. 


GEO. ZASTROW, 


MECHANICAL ENGINEER, 
1404 to 1410 Thames St., BALTIMORE, MD. 


IMPROVED STEEL PROCESS KETTLE.: 


Manufactured to hold 800, 1,000 and 1,200 2-Ib. cans. Conceded to be the best; hun- 
dreds in use. Double thermometer pocket riveted to each kettle. Constructed so as to 
use either water, dry steam, or open bath process, 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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THE TRADE. 


SPINACH CANNERS 


know that the removal of all grit is absolutely essential 
to the production of high grade Spinach—It has been im- 
possible to do this, until the introduction of the JUDGE 
WASHER. In addition to the WASHER, is our COOK- 
ER, which cooks perfectly and prepares the Spinach ready 
for the can—No squeezing out of water—No Off Color. 
Spinach washed and cooked by this method retains its nat- 
ural shape, color and flavor and is free from grit. Com- 
mand from 10 to 15 cents per dozen more than the old 
method. The saving in labor pays forthe machine. Write 
us for particulars and prices. 


Spinach Washer 
and Cooker 


JUDGE MACHINE CO. 


BALTIMORE 


Manufacturers of Peach Peeling, Pitting and Grading Machines, Ete, 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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STANDARD OIL 


DEODORIZED GASOLINE 1 usea ny 95 per cont of the CANN- 


ING TRADE. Why? Because it is best and cheapest, and is for 


Station or 


everywhere by Tank Wagon, in Barrels or Iron Drums 


Address Our Nearest Tank 


BALTIMORE OFFICE. 


BALTIMORE, FRIDAY, APRIL 2, 1909. _ 


Communicate with the Southern 
Can Company of Baltimore before 
placing Packers’ Can Contracts for 
1909. In addition to the regular 
sizes, they are equipped for the 
number two and one half, and all 
heights of the number three Jerseys. 
Their vumber ten Cans are made 
out of extra heavy material and 
their Solder Hemmed Caps are 
inferior to none. 
Write for samples. 


seconds at 57%4c. to 60c.; No. 2 full standards at 47%c to 5o0c., 


Weekly Review 


Of the Canned Goods Situation. Market Reports. 
Conditions and Changes. Outlook. 


There has been a decidedly better tone to the general canned 
goods market during the past week, and some advances in prices 
have been made in lines that have seen nothing but declines for 
many moons. As is to be supposed tomatoes stand out most 
prominently in this list by scoring an advance of 2% cents on 
the week. It has been along time since this article moved up- 
wards, in fact the lane has been so long that many canners gave 
up the hope of reaching the turn, and threw their holdings over- 
board, refusing to carry them longer. But the turn has come, 
is for the better, and it is not improbable, merely marks the 
beginning of better things. At any rate at this writing toma- 
toes of standard quality No. 3 cans are firm at 65c. with holders 
rather disinclined to accept business, where these same tomatoes 
were begging at 62%c. a fortnight ago. 

We have for some months been pointing out the fact that 
jobbers are not stocked on tomatoes, or any other canned goods 
for that matter, and that it would seem they must come into the 
market to fill their requirements. But they came so slowly and 
for such small quantities that it was most difficult to advance 
the price. Now however, they, the jobbers, realize that the 
canners know the value of their goods, and that rather than 
sell at the below cost figures they would hold them over to next 
year, without packing this coming season. That many of the 
canners were so figuring caused the jobbers to take a different 
view of the situation, and showed them that the time when they 
could supply their wants at any figure they chose, whether in 
large or small lots had passed, and the advance is the result. 
This advance is not good here in Baltimore alone, but obtains 
all over the country, and has a substantial appearance about it 
that seems to warrant a continuance. In other words the low- 
est figures for tomatoes have probably passed for the next year, 
at least. No. 3 full standards are now quoted at 67%c. to 7oc., 


seconds at 42%c. to 45c. Gallons at $1.75 to $2.00. A very 
little heavy buying would probably send prices to even better 
figures than these, though we do not look for any high prices. 


: 


8 THE TRADE. 


Some futures have been traded in on the basis of 7oc., but 
this business is very light, and neither receiving encouragement 
from the buyers nor sellers. 

Canners are busy just now trying to sign up enough acreage 
to carry them over next season, and the prices at which this 
acreage is being secured vary with thesections. Inthe upper end 
of the Peninsula tomatoes are being contracted at $8.00 per ton 
on the western side, and at $7.00 per ton on the eastern side. 
Further down on the eastern side, where the Granges hold sway, 
$9.00 per ton is being required, while in the vicinity of Easton 
a war seems to be on to secure enough acreage for both corn and 
tomatoes, the packers offering $10.00 per ton for corn and $9.00 
for tomatoes. There is nothing in the market that warrants 
this action, and we think the canners are foolish to indulge in 
such a game. Of course we know what it means to stand in 
the danger of being left when the season opens, but it would be 
better to get left this coming season than to have to take the 
crop at too high figures. We have reports of $6.00 per ton 
being paid in Harford County for tomatoes, but we are not 
ready to confirm them. The price seems low for that section. 


In the far southern end of the Peninsula it would not be sur- 
prising to see the growers hold out for good, stiff prices because 
they were badly disappointed last year in the yield; but if this 
was true of tomatoes it was also true of other crops, and the can- 
ners should not be made to carry all the load. 


It would seem to us that $8. per ton for tomatoes is all the 
canner can afford to pay this season; the market does not warr- 
ant any figures above this, in our estimation. There is uo doubt 
it would be fortunate if che growers kept their prices too high; 
for this is about the only way the pack would be held down to 
proper proportions. A heavy pack of tomatoes this coming year 

‘ will spell ruin for many if not all; for it is now certain there will 
be a considerable carry over, but in the canners’ hands not the 
jobbers’. 

Corn does not show any changes in the price list, but it has 
shared with tomatoes, the increased business of the market, and 
is firmer than it has been for sometime. Some considerable 
blocks have changed hands during the past week, and it would 
undoubtedly have scored aslight advance, except that there were 
too many offerings for the orders in hand. The holders of this 
article have been anxious sellers, the jobbers are aware of this, 
and under such a condition it is not easy to advance the market. 
But the quality of the corn now held is good, much of it very 
good, and this should lend strength and confidence to the holders. 
It should be worth more money, and will later on if the holders 
stand firm. The market is now quoted for No. 2 standard Har- 
ford County at 55c.; Evergreen 57% to 60; standard shoepeg at 
5734 to 6234; extra of the same kind at 65c; and fancy at 7oc. 
No. 2 Maine style is quoted at 55 to 60c; extra standard at 65 
and fancy at 7oc. The New York and Chicago markets are re- 
ported in their proper places, and in our market quotations. 

Peas should be receiving considerable attention at this time of 


the year, and while they are showing some action, it is hardly upto 
expectations. However peas were better cleaned out of canners’ 
hands than most other lines, and the increased demands are there- 
fore falling upon the jobbers. These houses are moving them 
quite freely. There are no changes in the prices to note; but it 
will be interesting to our readers to know that the acreage being 
planted to this article in this section is about the same as last 
season, with possibly a slight falling off. 

Small fruits and articles of special packing are receiving 
their share of call, and are going out in small lots. The article 
of first packing—pineapples—has been one of the first sufferers 
under the new tariff Bill, for despite the protests of the canners 
here the duty has been increased on this fruit $1. per thousand 
pines. This should cause an advance in the prices of canned 
pineapples, for the packers must receive more for their goods, or 
cease packing them. The pineapple fleet will soon be here and 
the season opened, that is May wili witness the opening of pine- 
apple canning, so that this season’s pack will escape the advance 
caused by this increased duty. 

Canners’ metals show nochanges since the recent alterations, 
but the questions of tin plates is still agitating the public mind. 
In cans there have been no further changes, and solders and 
other metals of use to the canners remain as last quoted. 


New Y ork Market 


Reported by Special Correspondent. Market Conditions, 
Changes and Outlook. 


New York, April 1—The month of March has passed, and 
while it is impossible to know accurately how it has compared 
with March last year there is evidence that trade, as a whole, 
has been better and business has been done upon a broader and 
more profitable basis than it was a year ago. The question of 
sales has developed into one of requirements. Buyersare taking 
what they need daily and there is little evidence that this scheme 
of purchasing will change for the present, at least. Conditions 
are remarkably quiet in some lines, though spring demand has 
begun in others, and the outlook favors an increased business 
from now forward. It is said that there is some inquiry for large 
blocks of vegetables, but it cannot be learned that these inquiries 
have developed any considerable sales as yet, though holders are 
confident that the future holds some improvement in store. 
Fruits are a shade steadier, though this hasn’t developed into 
higher prices. Salmon is active and the market is a shade firm- 
er. Andso one might go through the list, showing where 
changes have occurred and what is likely to happen within the 
next two or three weeks. 

Tomatoes—The market is attracting considerable attention 


PLACE YOUR WRITE US TODAY. 
CONTRACT LEONARD SEED CO. FOR PRICES 
| 7 

ORDER NOW ON SPOT or FUTURE 


King Tomato Fillers 


A. K. ROBINS & Co., 


CANNING MACHINERY 


Hammond Labelers 


Baltimore, Md. 
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and a shade more firmness has been noted on the basis of 65 a 
67%4c regular terms f. o. b. factory for full standard Maryland 
38. Buyers for considerable lots are in market, but they do not 
want to pay over 65¢ f. o. b. factory for full standard quality. 
It is said that a good many round lots have been picked up at 
this figure, but it is stated on good authority that holders are 
less ready to accept this price during the past few days and that 
the tendency is upward. No. 2s are a shade easy at quotations, 
under rather light demand. Some irregularity is noted in No. 
1os and the range is given at $1.65 a 2.00f. 0. b. factory. A 
good deal of pressure to sell the low grades is reported. For 
futures the market is quoted at 52%4c for No. 2s and 7oc for 
No. 3s full standard packing, f. o. b. factory regular terms, sea- 
son’s delivery. Some buying of No. 3s has been done as quoted. 
Buyers as a rule prefer to hold off, pending improvement in the 
price of old stock before investing very heavily. 


Corn—Some buying of future Maine style has been done at 
62% a 65c regular terms f. 0. b. factory. Ordinary grades of 
old Southern Maine style pack is offered freely at 60c delivered. 
State and Maine pack are steady for good stock at 7oc for state 
and goc for Maine standard. Future Maine corn is steady at 
85 a goc regular terms f. 0. b. Portland. The sale has been re- 
latively light during the week. 

Peas—A fair local interest is reported in spot peas with sales 
made chiefly in small lots, though these have been rather num- 
erous. Is is understood that a number of buyers have been look- 
ing for considerable lots which they could get under quotations. 
Future sales are restricted somewhat, though they have increas- 
ed during the week. Western packers are quoting easier terms 
on standard and seconds in old pack. Southern offerings are 
made a shade more freely at quotations. 

Asparagus—The market is not very active, a jobbing de. 
mand being the only request noted. On general offerings the 
price is barely steady. Tips are scarce and the price remains 
firm. No talk of importance has been heard regarding futures. 
Until the large California packers announce their prices there 
will be little interest expressed. A lower figure is expected this 
season. 


Salmon—The market is firm on red Alaska talls and so far 
as can be learned nothing is offered under $1.30 here. Most 
holders quote $1.32% here and from that up to $1.35 is asked. 
A good jobbing interest is reported. Offerings from the Coast 
are not freely made and recently telegrams quote $1.25 f. o. b. 
as the inside selling basis. Medium red talls are steady as quoted. 
Considerable local interest has developed in Chinook and sock- 
eye talls. Chinook halves are freely offered. Pinks are easy 
and stock is offered freely in all quarters. : 

Sardines.—The market is firm in domestic grades. Reports 
from Eastport say that the stock available in quarter-oils and 
quarter-mustards is light, and that comparatively little of good 
quality will be carried over for sale. An advance of 15 cents 
goes into effect today and buyers have been taking hold freely 
of late, securing all the stock they thought they would want 
before this increase became effective. This has cleaned up 
holdings in a number of instances. The new packing season 
opens April 15. 

Peaches.—A little interest has developed in offerings from 
the Coast, but prices are a shady easy on standards and seconds. 

Plums.—The market shows no activity, excepting in a job- 
bing way, and prices are unchanged from previous range of 
values. 

Apples.—Southern No. ros are stronger, and some advance 
has been named on the best Maryland stock. Brokers quote 
standards at $2.50 f. 0. b. factory. State No. 1os are held 
firmer, with $2.60 quoted inside. Movement has been restricted 
a shade by the increase in price. 

Pineapples.—Singapores are a shade firmer and some lots 
have sold recently at full figures. Sales of southern packed 


pineapples have been made at $2.15 here for No. ros in light 
syrup, and $2.05 in water. 
Blueberries.—Not many offerings in any quarter under 
$5.00 f. o. b. factory for No. 1os, southern pack. 
Hupson. 


Chicago Miarket. 


SPECIAL CORRESPONDENCE TO ‘‘ THE TRADE”’ 


Distribution.—There has been a heavily improved distribution of 
canned goods for March. Wholesale grocers tigure that the volume of their 
business has increased over March one year ago about 40 to §0 per cent and 
canned goods of course have shoved in the increase. The business has been 
heavily confined however to ‘‘snap shot’’ goods at low prices, something 
needed by retailers to meet the demand of people for lower prices and 
cheaper living. 

Tomatoes.—An expert futu:e salesmen told me today that he had 
spent 12 working days in Chicago pushing his line with the retail trade and 
had sold just eleven hundred and eighty-two cases of futures whereas for 
the same period in 1997, he had taken orders for the same line of goods for 
6:00 cases. 

Quite a difference but then you must remember that 1907 was a phenom- 
enal year for speculation and that nearly everybody bought more futures 
than they should have bought and regretted it afterward. 

The consolation to be derived from the present situation is that business 
is being done on an absolutely conservative and safe basis and is entirely 
free from speculation. 

The Booth Reorganization—The wrangle, tangle and muddle which 
the banks and A Booth & Co got into resulting in much ill-feeling and ugly 
fighting has probably been settled amicably. 

P. A. Valentine, a former partner of Philip Armour and a multi-million- 
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_— great commanding feature about 
our cans is that those who use 
them have never had occasion to 
send in a claim. Our cans have been 
used for years by the best packers in 
Maryland, Delaware and Virginia, and 
their continuous use of them is a tribute 
to the good of the can. We manufacture 
a clean, bright can which we guarantee 
to please. 
Our Solder Hemmed Caps are also on 
the front line. Our machines turn out a 
cap hemmed with a solid ring of solder, 
differing from the clamped ring in so far 
that it cannot possibly come off. The 
solder is uniformly distributed. These 
are points of importance to every canner, 
and make our cap worthy of consideration. 
We carry a large supply constantly on 
hand, and socan give prompt and efficient 
service. 


Tue Can Co. 


BALTIMORE, MD. 
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Io THE TRADE. 


aire came into the game, he having married Vernon Booth’s younger sister, 
and put up one million dollars in real money. The company has been re- 
organized on a basis of eight and a half million capital and everyboby 
seems content. It reminds one of the old story of the man who said his 
mother-in-law had died. Some one asked him ‘‘what was the complaint?” 
He said, ‘‘No complaint, everybody satisfied.”’ oad 

F C. Letts, president of the Western Wholesale Grocery Company, 
and vice president of the National Wholesale Grocery Company, has been 
made president and general manager of the reorganized Booth concern, 
and its affairs will at once be taken out of the receivers hands and the 
business started out on its road to salvation and success. 


Frank C Letts will bring it to success if the conditions are within the 
bounds of possibility, and I guess they are. Letts is a most able and 
accomplished merchant, and a man of high grade and trained executive 
ability. 

He is also a man of large affairs and enterprises, and one who has the 
entire confidence and esteem of Chicago finances, and is personally popu- 
lar because of his amiable manners and irreproachable character and 
reputation. 

Canned Tomatoes.—Nothing different frcm last week is to be 
reported. Buying this week has not been as heavy as last week, but has 
nevertheless been brisk and distribution active. 

Canned Corn.—A somewhat better demand isto be noted, and the 
retailers are not looking so much for a low price as they were, and are 
asking for better qualities. 


Canned Salmon.—Standard red Alaska is growing scarce and the 
market is on the verge of an advance. In fact nearly all lots here are 
now held strongly at $1.3714, and but little is to be had at $1.35 for No. 1 
tall. Halves sockeye salmon are about out of the market and will be 
‘entirely gone in another two weeks. Pinks and Cobhoes are plentiful, but 
are not wanted. Chinooks are in good supply and of slow sale. There is 
but a limited sale in this market for Columbia River packed salmon. 

New York Anxious.—Several New York packers have visited 
Chicago lately and have closed out some of their surplus goods at low 
prices. They have but small lists and of small quantities, but seem deter- 
mined to get rid of the goods so as to prepare for the new packing season. 

Prices Unchanged.—For Chicago values readers must look else- 
where in THE TaRaDE market price lists where will be found a complete 
list of todays prices in Chicago for canned goods in a jobbing or wholesale 
way. WRANGLER. 


California Market. 


The Situation im the Pacific Coast States, as reviewed by our 
Special Correspondent for the past week. 


San FRANCISCO, CAL., March 28, 1909. 

Although there has been no break in the local canned fruit market it 
is to be noted that there is still considerable price cutting going on and 
this serves to make the prices that are quoted a very difficult standard to 
make calculations upon. All grades of apricots are strong and stocks are 
quite limited, so small in fact that there is a necessity for sorting up by 
some in the trade. The cheaper grades of canned fruits are coming into 
demand better and it is now these lines that are furnishing the bulk of the 
business that is being done. The active buying season extends well into 
the month of May asarule and it is thought that by that time stocks will 
be very well cleaned up. It is a settled fact that the carryover wiil be no 
larger than is usually the case and before the next season’s pack is ready 
for distribution there will be many lines entirely exhausted. The Alaskan 
demand is yet to be considered and while there have been some goods sold 
for this trade the bulk of the business will come next month. The general 
opinion seems to be prevalent that crops of most varieties of fruits in Cali- 
fornia will be lighter this season than last, even eliminating the dangers of 
frost which are still to be reckoned with. ‘1hese opinions are based upon 
the fact that as a rule a season of large crops is usually followed by a slack 
one and last season was a record breaker for most varieties, the most not- 
able exceptions being prunes and plums, Extremely low prices for fresh 
fruit ruled last season and many growers were so discouraged with the re- 
turns that they state they will attempt to dispose of their product to others 
than the canners. However, the dried fruit market is in a much worse 
condition than the canned fruit market and those who sold to canners did 
better last year, perhaps, than they would have done by either drying or 
shipping their crop green. There is but little likelihood, however, that 
prices will be as low this season, especially for peaches which sold at the 
lowest prices ever known before. 

Up to the middle of the week there had been no canneries starting 
operations on asparagus, but several are preparing to start up directly 


- after the first of the month. The Central California canneries will be 


JOHN G. MAIER’S SONS, 
MANUFACTURERS. 


AVOID FURTHER TROUBLE AND WORRY BY USING 


MAILER’ S SILVER LACQUER 


ON YOUR CANNED GOODS THAT HAVE BECOME RUSTY OR SOILED. 
IT WILL MAKE THEM LOOK BRIGHT—-SAME AS ORIGINAL. 


LACQUERS ALL COLORS. 
BALTIMORE, MD. 


THE MORRAL CAN WIPING MACHINE. 
The simplest, Can-wiping machine on the market. 
Will wipe cans from No. 1 up to gallon sizecans. The 

price is low and just the thing for small canners. 


Morral Brothers,’ 


MORRAL BROTHERS 


Manufacturers of 


THE MORRAL CORN SILK BRUSHING MACHINE, 
THE MORRAL SINGLE CUT CORN CUTTER, 

THE MORRAL DOUBLE CUT CORN CUTTER, 
THE MORRAL CORN COOKER-FILLER 

THE MORRAL CAN WIPING MACHINE and 

THE MORRAL LABELING MACHINE. Also dealers 


in Capping Machines, Retorts, Etc., and can furnish ful] 
line of Corn Machinery. 


WRITE FOR CATALOGUE AND PRICES. 


Address: 
Morral, Ohio. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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CANS 


‘With 


IMPROVED LOCK SIDE SEAM 


We are pleased to announce that we are 
equipped to manufacture all regular sizes of Sani- 
tary Cans with our Improved Lock Side Seam. 
This style of Side Seam has been thoroughly 
tried out and perfected during the past season; 
it has given universal satisfaction and is regarded 
as a decided improvement over the Lap Side 
Seam. Our adoption of the Improved Lock Seam 
marks another step forward in the development 
of the Sanitary Can. The old style Lap Seam 
served us well, as indeed it did all Can making 
systems in their embryotic stages. In thus aban- 
doning it, we are removing the only obsolete 
feature of the Sanitary Can. 


Sanitary Cans have been originated, devel- 
oped and perfected by us. Our many years’ ex- 
perience is worth much to the packer. 


We manufacture ONLY this type of Can, 
and devote our entire attention to it. We have 
no experiments to try out on any one. 


SAMPLES UPON REQUEST. 


SANITARY CAN COMPANY 


Factories: 
Fairport, N. Y., Indianapolis, Ind. 
Bridgeton, N. J. 
General Offices: FAIRPORT, N. Y. Sanitary Can Company, Ltd., 
New York Office: 447 W. FOURTEENTH ST. Niagara Falls, Ontaric. 


Cans manufactured under Max Ams Patents. 
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among the first to commence canning, and others will follow in rapid suc- 
cession. This vegetable is now coming into the market in large quantities 
and is being sold at a low price, indicating that the supply is now 
greater than the demand. A warm rain has been falling in the growing 
districts for the past two days, and this will cause rapid growth The 
buying of futures has been very slow as was expected, and the crop will 
probably he moved as it was last season, as the demand calls for it. 
There is a general impression that the trade will contract for but little 
canned goods early in the season, preferring to let the canning interests 
carry the stock and then take chances on buying in the open market later 
on. Although prices have been named on several grades of peas there is 
but little buying, the volume being much smaller than has usually been 
the case in past years. Deliveries of this vegetable will be made in May. 
The crop of the Pacific Pea Packing Company at Oakdale is looking very 
well, and the planting is nowall at an end. About five hundred acres were 
planted to peas this season, 

Several of the salmon cannery vessels have left for Alaska and more 
are scheduled to leave within a few days. The fleet that will leave San 
Francisco this year will be the largest in the history of the industry, 
Fishing in Alaska commences about the second week in June, but there is 
a large amount of work to do before that time. Upon the arrival of the 
first vessels sent out, the can making plants are placed in operation after 
being overhauled, and these will run steadily until the end of the season. 
Preparations continue for the big pack that is expected on Puget Sound 
and the Columbia River this season, and orders for cans are very heavy. 
According to the new fishing regulations fishing on the Columbia River 
will commence this season on May 1st. The uniform laws that have been 
adopted by the states of Oregon and Washington have put a stop to all 
talk of government intervention and regulation, and have created a 
decidedly better feeling in the canning industry. The Lewis and Clarke 
and Young’s rivers have also been closed to fishing from April 15th to 
May ist, in order to conform as closely as possible to the closing of the 
Columbia. 

An important order has been received by the local canners sndiiten 
in northern waters to the effect that ‘‘humpback’’ and ‘‘dog’’ salmon will 
not be allowed to masquerade longer under the fancy names that have been 
used by some packers in the past to conceal the real identity of their pro- 
duct. The Washington authorities order that these fish be labeled under 
their common names. 


It is quite likely that there may be some salmon canned in California 
this season as a heavy run of these fish is expected on the Sacramento river 


owing to the high waters that have prevailed. During Past seasons most 


‘of the fish caught here have been sent East in cold storage and the canneries 


have not operated to any great extent but if the catch is larger than usual 
the surplus will be packed. 

From Solano county, which is one of the great apricot growing centers 
of the State, comes the news that the apricot crop will be a very light one 
there this season even if there should be no frosts. It is estimated that the 
crop will be no larger than one-third of a normal yield, the reason being 
given that the cold weather in January and February, coupled with the 
excessive rains damaged the buds. Itis tooearly in the season to make 
predictions in regard to other varieties of fruits. 

The Arroyo Grande Cannery Company has been unable to make a suc- 
cess of the venture at Arroyo Grande, Cal. and has petitioned that the cor- 
poration be dissolved. 

Philip Larmon, the Eureka, Cal. representative of Libby, McNeil & 
Libby lof! Chicago states that work on the new milk condensing plant of 
the company at Loleta is progressing to such a degree that the plant will 
be in operation by the first of May. 

S. O. Meyer, formerly of the Lewin-Meyer Co. is now associated with 
Getz Bros, 

Chas. Wilcox, manager of the canned goods department of Sprague, 
Warner & Co. of Chicago is now here on a trip. 

M. J. Fontana manager of the canneries of the California Fruit Canners’ 
Association has just returned from an Eastern trip. 

Mr. Eli Gordon, of the Pacific Coast Oyster Company, who was to have 
left for the East early in the month, was detained here until this week but 
has now left to purchrse his stock for planting in the Northern beds. The 
San Francisco headquarters of this firm have been removed from 49 Sacra- 
mento street to 88-90 Sacramento street to a new building that is occupied 
in its entirety by this firm. The canning department has been enlarged 
owing to the increased demand for its Bear Brand of frozen oysters and 
some extensive improvements have been made at the oyster beds also, to 
insure an increased supply. Leon Gordon has just returned from the 
Northern beds and while away superintended the establishment of a ship- 
ping station at Shelton, Wash. as well as the construction of a new launch 
‘The Pacific” which will be used in transporting supplies. He also pur- 
chased a large quantity of cans while away and shipping from Shelton will 
commence soon. Sanitary carriers will also be used to a large extent. 


Wynne, Ark.—Mr. A. J. Stevens is general Manager of a 
canning factory recently organized, and which will be in opera- 
tion this season. 
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i A good label is one of the most 

( competent and successful salesmen 
a canner can employ. 

\ We have a liking for producing 
labels that help push sales, by which 

0 is meant the kind that combines 

brightness and force with that taste- 

( ful decorative effect which pleases 


the discriminating eye. 


The United states Printing Gompany 


FACTORIES EAST AND WEST 
Information and prices may be obtained 
at any of the following sales offices 

BALTIMORE, MD. 
BUFFALO, 582 Ellicott Square 


CHICAGO, re Cor. Wabash Ave. and Randolph St. 
CINCINNATI, OHIO. 


Gay and hg Streets 


Stash and Lock Streets 

38 he Arcade 

Journal Building 
INDIAN APOLIS, IND. 414 Traction Building 
tone 814 Lumber Exchange 
NEW YO 110 West 34th Street 
PHILADELPHIA, PA. . 308 Chestnut Street 
PITTSBURG, PA. 213 Sixth Avenue 
SAN ag sea CAL. Cor. Davis and Market Sts. 
ST. LOUIS, MO. 413 Frisco Building 


TENNESSEE 
CAN COMPANY 


Chattanooga, Tenn. 


Fruit and Vegetable 


CANS 


STANDARD SOLDERED CANS 


AND 


Latest Improved Lock Seam Sanitary Cans. 


Our large output and good shipping 
facilities enables us to make prompt ship- 
ment of all orders. 

Chattanooga is the Best distributing 
point in the South. 

Write us for prices on Cans and Solder 
Hemmed Caps. 


P. Our traveling men are subject to your 
ca 


The Southern packers’ Interests are 
our Interests, and we want your order the 
coming season. 
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MONITOR 


GREEN PEA MACHINES 


constitute the entire pea cleaning, 
grading, blanching, washing and fill- 
ing outfit of many of this country’s 
Jargest canneries. 


MONITOR efficiency is demon- 
strated to the user before payment is 


made---you take no risk when you : = 
buy MONITORS. 


HUNTLEY 


SOUTHERN AGENT 
S. 0. RANDALL, 415 Marine Bank Bldg, BALTIMORE, MD. - 


= “av 
HUNTLEY 


= 


THE MONITOR GREEN PEA CLEANER. 


* THE MONITOR WHIRLPOOL WASHER. 


THE MONITOR GREEN PEA GRADER. - THE MONITOR WHIRLPOOL BLANCHER. 
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Special Meeting 


OF THE th 


TRI-STATE ASSOCIATION 


Objects and Interests of the Board of Publicity Explained— 
“‘What’s the matter with the Canned Goods Business.”’ 


A special meeting of the Tri-State Canners Association was 
held at Wilmington, Del., in the Clayton House on Thursday, 
March 25th. The special purpose of this meeting was to havea 
full explanation of the object and intentions of the Board of 
Publicity formed at the Louisville Convention, explained, and 
for this purpose Mr. S. F. Haserot, the Chairman of that Board 
was invited, and attended. 

Unfortunately the weather was of about the worst brand 
served in this section this year, and this diminished the crowd 
somewhat; but even so a goodly number of the best packers of 
the three states, Delaware, Maryland and New-Jersey were on 
hand. 

Mr. W. O. Hoffecker, President of the Association called 
the meeting to order and previous to introducing Mr. Haserot 
called attention to the many seriously injurious attacks that are 
made on canned goods in the daily papers, mentioning particul- 
arly the vicious cartoons which the Philadelphia North American 
has been publishing in its fight to prohibit the use of Benzoate 
of Soda in Pennsylvania. But there were numerous other equal- 
ly injurious assertions being made almost daily against canned 
goods, all of which tend to turn the consumers against this excel- 
lent product, President Hoffecker pointed out. He pointed out 
also how absolutely important was some such action as the Na- 
tional Canners Association through the Board of Publicity are 
endeavoring to take; and he showed that if any benefits were to 


be expected the movement must be supported by allcanners. He 
voiced the appreciation of the Association at the unselfish action 
of Mr. Haserot in going to the trouble, expense and inconvien- 
cence of coming here to address the meeting. 

In responding Mr. Haserot disclaimed any trouble or incon- 
venience, but said on the contrary it was a pleasure because he 
felt so thoroughly impressed with the importance of the move and 
knew ail canners would too when they realized to what an extent 
the damage was injuring them individually. Continuing he 
said: 

‘‘What’s the matter with the canned goods business ?’’ 

Many of you are asking this question at this very moment. 
In fact, it is the question uppermost today in the minds of a 
thousand canners, or more, located in different parts of the 
United States. It really is a very important question, for the 
reason that the man who knows costs and knows market condi- 
tions, fully understands that. the price of many items in the 
canred goods line, especially. those in which all of us are largely 
interested, is below cost of production, however cheaply raw 
material can be purchased and however ordinary the quality. 

‘‘What’s the matter with the canned goods business ?”’ 

The question goes all along the line, from the canner to the 
broker, from the broker to the jobber, from the jobber to the 
retailer—all along down the line from the canner to the 
consumer. - 

‘*‘What’s the matter with the canned goods business ?’’ 

Back of the canner, the can manufacturer, the label man, 
the seed grower, the box maker, the tin plate man, the machin- 
ery interest, is asking the same question. 

There are a great many answers; there are a great many 
opinions, as many opinions as there are men discussing the situ- 
ation, and well it is that this question should be attracting such 
universal interest. You may think that I am radical in my 
opinion. I may be unduly exercised over the condition, but no 


“BLISS” 
COMPLETE EQUIPMENTS OF MODERN AUTOMATIC 
CAN MAKING MACHINERY. 
FOR PACKERS’ CANS, SANITARY CANS AND TIN PACKAGES 
OF EVERY DESCRIPTION 


PATENTED. 
No. 20K AUTOMATIC DoUBLE END CRIMPING MACHINE. 


The Automatic Double End Crimping Machine shown 
covers a wide range of work handling all sizes of round 
cans from oné-gallon down. The machine is entirely auto- 
matic; its capacity practically unlimited, and its construct- 
ion very durable. For each diameter of can handled, a 


separate inside crimping roll isonly required. The outside 


crimping disk is adjustable which makes it possible to give 
the exact pressure necessary for best results. 


- Yours for the Asking, Can Making Machinery Catalogue No. 14. 


E. W. BLISS COMPANY, 


25 Adams Street, 


BROOKLYN, N. Y. 
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CAN MACHINERY. 


All can manufacturers are interested in any machinery that will make them more PROFIT with the same labor expenditure. 


If we cannot demonstrate to your entire satisfaction that our machinery will earn more MONEY for you with the same labor 


outlay and practically no repair expense, YOU don’t want it at any price. If we can SHOW YOU, you cannot afford to use or buy 


any other at any price. 


Our New Model 8A combined automatic Lock Seam Body Maker and side seam Soldering Machine at $1,800.00 and Model 8B 


Rotary Header at $1,000.00 for standard cans will amaze you by their simplicity. Capacity 50,000 cans in ten hours, only one rotating 


shaft and no rotating cams. 


Our Standard Machines have a daily capacity of close to 80,000 cans in ten hours, and for making the new Lock and Lap Seam 


Sanitary Can are the only ones in existence that have been demonstrated by actual operation. Ask the largest manufacturer of 
Sanitary Cans about the FIFTEEN Body Machines and TWENTY Slitters of our make they operate. 


OUR PATENTS COVER THE ART COMPLETELY. 


We will gladly go into any can making proposition and SHOW YOU. 


UTICA INDUSTRIAL Co., 
ROME. N. Y. 


LANG'S AUTOMATIC SUCCESS CAN CAP DROPPER 


FOOL PROOF WITH PERFECT CAPS 
DOES NOT CLOG THE RUN-WAY AND CANNOT GET OUT OF ADJUSTMENT 


SIMPLE. A MONEY SAVER. 
EFFECTIVE. Did We Get Your 
DURABLE. Order at Convention ? 


MADE FOR EITHER PLAIN OR HEMMED CAPS. 
YOU WANT IT—WE WANT YOUR ORDER. 


E. M. LANG COMPANY, factory, maine. 
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man can be unduly exercised if he sees his business falling off 
to a point where necessity of securing business, puts prices 
down to such a point that less than cost is the only record that 
can be written upon the bottom of transactions completed. 

This sort of thing should not exist, and it ought not to 
exist, and we should make up our minds that it shall not exist. 


S. F. HASEROT. 
PRESIDENT BOARD OF PUBLICITY. 


‘‘What’s the matter with the canned goods business?’ 

Two things in my opinion : 

First. Adverse publicity. 

Second. Carelessness. 

The canned goods business is going through the crucible of 


public opinion, and public opinion is the greatest purifier on 
earth. 

What do you mean by ‘‘adverse ptblicity’’ I hear some 
one ask? I mean just the kind of publicity that the canned 
goods business is getting today from the average newspaper 
that caters to the ordinary buyer of adéne cent newspaper. I 
have an incident in mind which fully explains what I mean by 
‘tadverse publicity.’’ 

Several weeks ago an item appeared, going the rounds of 
the daily press in the State of Ohio, and I presume it was copied 
throughout a wide territory in the United States, headed 
‘*Poisoned by Canned Beans.”’ 

Again, the usual cry that when a family is taken sick on 
account of something that has been eaten, canned goods, in this 
case canned beans, are singled out as the proper industry upon 
which the burden shall be laid. 

So many times these reports have been investigated by com- 
petent persons, especially by men who are identified with the 
industry, that it has gotten to be the general understanding 
among those who are identified with the canned goods trade, 
that ‘‘it is merely a newspaper story’’; (but merely a newspaper 
story) especially one of this kind is doing our business damage 
to an exteut that we do not appreciate, and it is high time that 
the industry as a whole should band together to bring about a 
change in conditions, and one which is more in harmony with 
the actual situation. 

Perhaps some interested man who feels that a correct state- 
ment has not been made, and necessarily, he must be a man who 
is identified in one form or another with the canned goods 
industry, objects to a statement of this kind sent broadcast, a 
copy here, there and everywhere, as a news item, because it 
reads sensationally, In this particular instance, and in order to 
show that the average newspaper is willing to make the proper 
kind of correction, my personal attention having been called to 


SLA YSMAN AUTOMATIC CAN TESTER 


50,000 Capacity Per Day 


AND EVERY LEAK DETECTED 


DOUBLE - END .- 


FOR HAND OR POWER 


CRIMPER 


| 

| 


SLAYSMAN & COMPANY, 


Factory: 125-127 East Falls Avenue. 


Office and Salesrooms: 718 E. PRATT ST. 


BALTIMORE, MD. 
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E. F. KIRWAN & CO. HERE IS YOUR CHANCE 


TO SAVE MONEY 
Baltimore, Md. 


Gentlemen: 

We are authorized to offer to highest bidder FOR DELIVERY DURING 
APRIL, MAY AND JUNE in carload lots or over any portion of 5,000,000 
PACKERS' CANS WITH OR WITHOUT SOLDER HEM CAPS. No. 2's with either.1 3/8 
or 11/2 opening, No. 3's 21/16 opening. These cans are fully guaranteed 
against leaks exceeding two (2) in each 1000 by reliable manufacturers -_ 
are full standard lock-seam cans of this year's make and guaranteed to be 
equal to any can you have ever used--samples on request. No reasonable 


offers will be declined. Let us hear from you quick. 


Yours truly, 


Balto. April 2, 1909. | E. F. KIRWAN & CO. 


JEROME B. RICE SEED COMPANY 


We can supply for present delivery at lowest prices, or will make growing contract prices for 1909 crop. 


Squash, 
Tomatoes, 
Sweet Corn, 
Cucumbers. 


Correspondence 
Invited 


Cambridge Valley Seed Gardens, - | CAMBRIDGE, N. Y. 
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the item, I wrote to the editor of one of the papers publishing 
the fact, the following letter : 
“DEAR SIR :— 

My attention has been called to an article which appeared in your pub- 
lication under date of Marchtr, headed ‘‘Poisoned by Canned Beans.”’ 
Permit me to say in connection with this article, that, in my opinion, there 
cannot be a grain of truth in the statement as made, forthe reason that as 
now put up, canned fruits and canned vegetables do not need preserva- 
tives of any character which in any way may he detrimental to health, 
and therefore, the consumption of canned food of any kind cannot cause 
poisoning as stated in your article. 

‘The fact that a great many consumers do not understand the situa- 
tion, as it relates to the canned goods industry at the present time, brought 
forth resolutions upon this subject which were presented to the National 
Canners Association at its Annual Convention held in Louisville during 
the early part of February, and in order that you may, if you will do so, 
publish these resolutions, I am enclosing herewith copy of the same, with 
a request that they be spread before your readers. 

“TI am positive that your publication does not desire to make state- 
ments which are not in accordance with facts, and I might further say that 
in addition to calling your attention to the subject, the matter will be 
taken up by the Board of Publicity and fully investigated, as all other 
casés of a similar nature are heing investigated, in crder to prove conclu- 
sively to the consuming public of this country that poisoning of the kind 
in connection with canned food cannot occur.”’ 

The fact that newspaper men, publishers of reputable 
papers, do not wish to do our business a deliberate wrong is 
very evident, since, when the matter is followed up, concerning 
a statement of this kind, they make the desired correction, but 


‘‘An ounce of prevention is worth a pound of cure.”’ 
A few days after this letter was written, a reporter called 


upon me and the following local news item appeared, which 
item, if it could appear in every newspaper every time that a 
derogatory statement appeared, would be in itself an education 
process that would teach the consuming public of this country, 
sooner or later, the method which is followed in putting up her- 
-metically sealed canned food, the present day knowledge of 
which every consumer should have at his command. 


CANNERS HAVE A BUREAU OF PUBLICITY. 


PURPOSE IS TO REFUTE ALLEGED CASES OF POISONING.. 


‘‘The National Canners Association has inaugurated a system of inves- 
tigation and education through a Bureau of Publicity, the president of 
which is Samuel F. Haserot of the Haserot Canneries Co., of this city. 

“It was recently stated in a dispatch from Napoleon, O., that several 
members of a family had been poisoned and made seriously ill by eating 
canned beans. 

““Such a thing is utterly impossible.’ delared Mr. Haserot, ‘for the 
simple reason that there is nothing put in canned goods to cause poisoning. 
Canned goods are preserved by heat and packed in hermetically sealed 
cans. Put up in this way fruits and vegetables will keep indefinitely until 
the cans are opened. Chemicals are not used in canning goods because 
heat will do the work and chemicals cost money. 

“When a case like that reported at Napoleon comes to the attention of 
the National Bureau of Publicity it is referred to the auxiliary beard of 
whatever part of the country the report eminates, and a thorough investi- 
gation is immediately made. If necessary, physicians and experts are 
called in to determine the cause of the illness.’’ 

How many cases are there, do you suppose, that occur 
constantly in the United States, such as above, which cannot be 
refuted, because there is no systematic method or bureau estab- 
lished by the industry to correct statements which are usually 
made, as the saying is, ‘because it makes good reading.’ ’’ 

The National Canners Association is attempting to organize 
a Bureau of Publicity, and the fact that you should support this 
Bureau, both morally and financially, is very evident, from the 
above incident which is only one of three that have been brought 
to my attention during the past month. 

Now let us see by referring back to the report of the com- 
mittee at Louisville just what this Bureau proposes to do. No 
doubt many of you are asking this question, and would like to 
be enlightened. I cannot state the case in more forceful lan- 


[CONTINUED ON PAGE 21. ] 


If you are going,|to Jpack 
_ Hominy, Kraut, Beans 
or other Winter Goods, 
better let us send you a 
sample car of our ‘‘Spec- 
ial’’ Strong Cans made 
from selected heavy Tin “§ 
Plate. 


OLIVER J. JOHNSON, Presiaent. 


CANS AND 
SOLDER HEMMED CAPS 


Can Company, 


WILLIAM DUGDALE, Sales Agent for Indiana and Kentucky, 301 Majestic Building, Indianapolis, Ind. 


Our Solder Hemmed Caps, 
which we are now prepared 
to furnish with all cans are 
the best in the market. The 
Solder is in the right place 
and Plenty of it. 


Wheeling, W. Va. 
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SPRINGFIELD VAPORIZING FUEL GAS MACHINE, 


SOMETHING NEW AND INTERESTING TO PACKERS. GAS 
AT ONE-HALF COST OF YOUR PRESENT SYSTEM. 


This Machine ‘is designed to produce fuel gas from common stove 
gasoline which can be had from tank wagon and corner grocery stores, 
5 gallons of which is equal in heat units to 6 gallons of the high grade 
used in the old underground systems. The difference in the prices 
of these two grades of gasoline is exactly the saving effected, saying 
nothing about the trouble, annoyance and loss by evaporation of obtaining 
the higher grades for your present systems. 

This Machine produces any mixture of gas and air required and will 
retain the same constantly until the last drop of gasoline is gone regardless 
of variable consumption or atmospheric changes. 

nas vay ; These mixtures are determined by adjusting the little pointer between 
the spectacles on front of machine and can be adjusted as desired. 
The best results are obtained from 1 gallon of gasoline to the 1,000 feet of 
air which produces a fuel gas of intense heat, and when using Welsbach 
mantels produces an illumination almost equal to an electric arc light. Let 
us know the amount of gasoline you are now using in your present system 
per day, and we will be glad to make a price for machines of equal capacity 
which are guaranteed to give you better results. 


GEO. E. LOCKWOOD CoO., 


308 Chestnut Street, - - PHILADELPHIA. 


OF DEAS AND BEANS 1H. D.DREYER=2 CO. 
HOGG & LYTLE, | BOYES & SH 


XES SHOOK 


| LOMBARD & CONCORD STS. 


THE OLD DOMINION CAN CO. 


TROUTVILLE, VA. 


HEAD OFFICE 


TORONTO, CANADA. 


Manufacturers of Fruit and Vegetable Cans. 
NO BETTER CANS MADE. 


Our location gives us advantageous freight rates to most points. 
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THE TRADE. 


PUBLISHED EVERY FRIDAY BY 


THE TRADE COMPANY. 


INCORPORATED. 


A. F. Jupex, - - - - Manager and Editor. 
304-5 Maryland Savings Bank Building, Baltimore, Md. 


THE TRabE is the enly paper published exclusively in the interest 
ot the Canned Goods Packers of the United States and Canada. 


Eetablished in 1878. 


TERMS OF SUBSCRIPTION. 
Payable in advance on receipt of bill. 


One year, - - - $2.00 
Six menths, - - - - $1.00 
Fereign, - - - = $4.00 
Canada, - - - $3-00 


ADVERTISING RaTES.—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 
Address all communications to THE TRADE Co., Baltimore, Md. 


Notices of Hands Wanted or Situations Wanted will be inserted 
free for paid annual subscribers; other parties will be charged $2.00 
per inch per insertion, $5.00 per month. 


Packers are invited and requested to use the columns of THE TRADE 
for inquiries and discussions on all matters among themselves pertaining to 
their business. 


Business communications from all sections are desired, but anonymous 
letters will be ignored. A. F. JUDGE, Managing Editor. 


Entered at the Postoffice, Baltimore, Md., as second-class mail matter. 


BALTIMORE, FRIDAY, APRIL 2, 1909. 


EDITORIAL JOTTINGS. 


Things are beginning to look up in the canned goods busi- 


ness, and all will agree this is a good beginning—or a beginning 


of good. 


What would they not be if that Board of Publicity were at 
work, ready to nail any lie against the fair name of canned goods ? 
But it is coming, and the faster subscriptions arrive, the sooner 
it will be here. 


In the address delivered by Mr. S. F. Haserot before the 
Tri-State Packers Association at Wilmington, and given here in 
full, it will be noted he answers that very vital question: What 
is the matter with the canned goods business? in two ways. 
He says the trouble is due first to, Adverse Publicity, and se- 
condly to Carelessness. 

Of the first cause you have heard much, and we hope are 
thoroughly familiar with the great amount of damage due to it. 
You have seen your goods, which you knew to be wholesome and 
nutritious, alluded to as preserved with chemicals, and blamed 
tor the deaths of whole families, but you have sat still under the 
accusation. 
this grievious wrong. This Board of Publicity offers you a cer- 
tain, effective and most inexpensive method of doing this. You 
have no right to pack a can of goods, if you do not help defend 
them; and when this defense is so easily accomplished on your 
part, by the signing of a subscription blank offering ¢1. for 
every thousnnd cases of goods you pack, there is absolutely no 
excuse for not doing so. 


But what we wished to call attention to is the mistake some 
canners are making in printing on their labels: ‘‘No preserva- 
tives or chemicals used in these goods.’’ There are quite a 


Now you have to bestir yourself, and help correct - 


number of labels on the market today bearing this or a similar 
legend. This is a gross error, for by inference it implies that 
some canned goods are preserved with preservatives or some 
other chemical. And the consumer is not slow to take this 
meaning from such an expression. ‘There should be nothing of 
the kind used on the label. Make as many claims for the purity, 
freshness and wholesomeness of the goods as you please, but 
don’t touch the word preservative. There is no such word in 
the lexicon of the canner, and it should not be associated with 
the business. 


The first cause assigned—Adverse Publicity—is one which 
it will take the combined efforts of all in the industry to coun- 
teract, and individual effort will be wasted; except in such cases 
as we refer to above. But it will be the force exerted by the 
united effort of all canners through this Board of Publicity that 
effective work will result. 

On the other hand the second cause—Carelessness—is a 
thoroughly ‘personal matter, but of so great importance that care- 
less individuals may negative to an extent, the good work done 
by the combined efforts of the many. 

But this question of Carlessness seems to be a very delicate 
one; one thit should not be breathed aloud, much less mentioned 
in the press of the industry. It reminds one of the lady who 
was shocked by the eminent minister, conducting a revival in the 
most energetic manner, when he said he was working to beat 
hell. 

We do not misunderstand these timid souls who fear to 
have us mention any word of improper conditions in the canning 
house. But these ultra conservatives are wrong in their stand. 
The public does know of these conditions, and it can learn 
nothing new from our sayings. The workers in the factories 
spread the tale long before this, and so thoroughly that it will 
take much work and a great deal of the Missouri spirit of 
‘show me’ before it is overcome. 


If these conservatives were more thoroughly conversant 
with the actual conditions, as they should be, they would know 
that many of the factories that are in the mosi deplorable condi- 
tion are conducted by men who actually imagine them above 
reproach! Here is where the very root and basis of ‘‘Careless- 
ness’’ is lodged, and yet some of these men are the leaders of 
this ‘‘timid brigade.’’ And it is not hyprocrisy on their part— 
they honestly believe their factories are as fine and clean as 
could be found anywheres. Shades of Appert! If he could see 
his magnificent discovery in such surroundings and his followers 
so blind, he would writhe in his grave. 

No, they are wrong, they cannot play the ostrich by hiding 
their heads and think they are thoroughly concealed. We know 
that we are the only one that has had the timerity to take the 
industry to task on this question of better conditions in the 
factories ; but we have done so simply because we see in it the 
greatest cause of opposition to canned goods, and know that 
until it is completely removed there can be no entire revival of 
the business; and we have spoken as we have through these 
pages because we know that our words reach only the ears of 
those they should, and not the public. It is true THE TRADE 
is read by many wholesale grocers, brokers and others than 
canners, but not by the public or others uninterested in canned 
goods. 

It would surprise these timid souls to know how eagerly the 
canners have taken to these articles, and it is a source of much 
gratification to us to observe the large number that are endeavor- 
ing to comply with the suggestions. Once the actual conditions 
are laid bare to the canner, he sees where he has fallen short and 
hastens to correct the error. This is as it should be, and when 
these corrections have been made then we will see such a change 
of sentiment on the part of the consuming public towards canned 


_ goods, as nothing else has ever effected. Turn the horde of 
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workers in tbe canneries into boasters of the product, where they 
are today defamers, and you will set on foot an advertising cam- 
paign that it will be hard to beat. You will have to make your 
factories up to date food producing plants in every sense of the 
word, equipped with proper sanitary arrrangements and conven- 
iences, clean in side and outside, the women neat in their dress 
and their habits, all carelessness banished—and the world will 
soon know it through these employes. 


A New Method of Keeping Potatoes. 


Consul-General Richard Guenther, of Frankfort, reports 
- that a German publication, the ‘‘Practical Adviser in Fruit Rais- 
ing and Gardening,’’ states that a new method for keeping pot- 
atoes and preventing sprouting consists in placing them on a 
layer of coke. Doctor Schiller, of Srunswick, who has published 
the method, is of the opinion that the improved ventilation by 
means of coke is not alone responsible for the result, but believes 
that it is due to the oxidation of the coke, which, however, is a 
very slow one. Coke always contains sulphur, and it is very 
possible that the minute quantities of oxides of carbon and sul- 
phur, which result from the oxidation, mixing with the air and 
penetrating among the potatoes are sufficéent to greatly retard 
sprouting. Potatoes so treated are said to keep in good condi- 
tion until the following July. 


Savannah, Ga.—Mr. Shuptrine is in charge of the new can- 
ning factory at this place, and which will probably be in full 
blast this Spring. When organized the company was capitalized 
at about $12,000. 


Carmel, Me., is to have a new corn canning factory this 
season, we understand. Dorman, Huxford & Co. are said to be 
the promoters, and $12,000 has been expended on buildings, etc. 


Special Meeting of the Tri-State Association. 


[CONTINUED. ] 


guage than that which appeared in the portion of the report 
which follows, and to which I call your closest attention. 


“In order to systematically follow up, run down and dispose of false 
and misleading reports injurious to our industry, in order to teach the 
great consuming public of this country that canned goods are healthful in 
theory, as well as in fact, in order to present to people the plain fact that 
from every standpoint, economy, healthfulness, adaptability, convenience, 
canned goods, under which term this Association recognizes canned vege- 
tables, canned fruits and canned fish, are unqualifiedly a blessing, in the 
dissemination of real knowledge about our industry, we are not only mak- 
ing our bread and butter, but we are doing, in its broadest sense, a 
public good. 

Your committee begs further to report that, in its judgment, there is 
just one plan of comprehensive publicity worthy of consideration, namely, 
the creation by popular yearly subscription of a fund which shall be placed 
in the hands of five men, who shall constitute a Bureau of Publicity, to be 
known as the BOARD OF PUBLICITY OF THE NATIONAL CANNERS'’ 
ASSOCIATION. 

This Board shall be empowered in its discretion, to employ such methods 
and pay for such service as may bring about the largest good tothe greatest 
number, it being intended that in this extended, progressive movement, 
there shall be no thought of section, locality, or brand-publicity and quality 
to be the governing influence for promotion of a larger business.”’ 

So much for the correction of adverse publicity. 

But let me say to you in this connection that no systematic 
effort in this direction can be worked out and taken care of, 
unless the necessary money is in the hands of the Board of 
Publicity in order to carry on the work as it should be carried 
on, not in a haphazard way, but in the way which would recom- 
mend itself to any thinking man as being the right way, the 
business way. 

Make it a matter of business to do away with unjust reports, 
and one element which tends at the present time to keep our 
noses on the grindstone will be eliminated. Let the situation 


TIME AND MONEY SAVED! 
THE MACHINES 


FOR LACQUERING, DATING, 


LABELING AND WRAPPING. 


DO THE FASTEST, BEST AND CHEAPEST WORK POSSIBLE. 


WHATEVER METHOD IS NOW EMPLOYED, THE “BURT WAY” WILL 
PROVE MORE ECONOMICAL AND SATISFACTORY. 
ASK FOR PARTICULARS. 


MACHINE COMPANY, 


BALTIMORE. 
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remain as it is, and the trouble simply increases, and we are still 
the football of the average newspaper man who wants to make 
good reading. 

I am reminded in this connection of a letter which was re- 
cently received from a canned goods packer who was evidently 
very much disturbed by a statement of a similar character to 
the one mentioned above, published quite broadcast in the Cen- 
tral West. Upon my desk one morning upon arrival at the office, 
I found the following letter:— 


. March Igth, 1909. 
‘ Mr. S. F. Haserot, Chairman 
Bureau of Publicity, 
Cleveland, O. 
Dear Sir:— 

Enclosed clipping Iowa News Notes from Omaha Daily Bee March 17th 
1909 with item marked ‘‘Ptomaine poisoning caused by eating Canned 
Corn” is what we wish to direct your attention to. Such news item appear- 
ing in a daily paper with the large circulation of the Omaha Bee will do 
more harm against the consumption of Canned Corn than we can overcome 
by weeks advertising and advocating increased consumption of canned 
goods as the wholesome food. Such items should be run down and the 
absolute facts obtained to arrive at the cause and an intelligent denial en- 
tered based on facts as tothe cause. We don’t know any of the parties 
mentioned, but do know all the towns named in this item. We approve of 
your work. 

Yours truly,’’ 

Naturally, a Board of Publicity, if it was properly organized, 
would immediately take up a case of this kind, secure expert 
advice, investigate the story, and make it a point to see that a 
retraction was published, just as freely as the original statement. 
This is as it should be. A properly constituted, well-organized 
Bureau of Publicity would handle a subject of this kind just as 
this letter suggests and advises that it should be handled. If it 
were possible to employ a force of stenographers and a com- 
petent secretary without compensation, and if the government 
would give us a frank in connection with our mail matter, and 
if we could get our stationery donated, no doubt every individual 


case could be taken up and cared for by the Board of Publicity 
without any cost whatever to those most interested, but, unfort- 
unately, to carry forward a broad work of this kind, money is 
required, and without money, nothing can be accomplished. 
The general idea seems to be that somewhere, somehow, a duly 
constituted Board has a way of getting money beyond the know- 
ledge of the average individual, and inthis particular case, while 
the Board would be very anxious to follow up. and correct the 
unfortunate statement, how could it do this, if the man that sent 
the complaint, if it may be called such, did not even send post- 
age for reply, and up to the present time, nothwithstanding the 
publicity that has been given by the trade papers, and through 
the medium of circulars and letters, to the proposed work of the 
Board of Publicity, of the National Canners Association, not one 
cent in the way of subscriptions has been received from the State 
where this item appeared, and from which this letter was received. 

My argument in favor of the right kind of publicity is based 
upon the fact that the canning industry, represented by ourselves, 
should welcome publicity. Not to welcome it, making it as 
prominent as possible, brings up the other side of the answer to 
the question, ‘‘What’s the matter with the Canned Goods Busi- 
ness’? namely, 

TARELESSNESS. 

Now enters upon the scene the canner himself. If he is 
willing, if you are willing, to recognize and correct the faults 
that certainly exist, then the Board of Publicity will accomplish 
exactly the object at which it aims, namely, an increase in the 
consumption of canned fruits and vegetables which, in itself, will 
take the business out of its present depths, and place it upon a 
plane where it will pay a profit to every man who is identified 
with it. As illustrating this phase of the subject which I wish 
to impress upon you fully as much as the question of adverse 
publicity, I am going to cite a little incident that happened to 
me during the past winter. I am going to let this little incident 
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SIMPLE —Light Running—Easy to Clean—None Better. 
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cluding a 108-gallon 
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“No Longer Optional, But Compulsory.” 


So spoke one of the oracles at the recent 
Convention about up-to-date machinery for 
canners. 


The AMS No. 2 ADJUSTABLE DOUBLE 
SEAMER fills the bill. It will seal tops and 
bottoms on cans as fast as the operator is able to 
handlethem. The No. 2 is the acknowledged 
standard of all seamers and is in use by all the 
leading canners and packers of this country 
and abroad. 

The AMS SANITARY CAN is universally 
used by packers who recognize the superior 
merits in this can over all others. The AMS 
No. 2 DOUBLE SEAMER will double seam them 
without the use of Heat, Solder or objection- 
able Fluxes ready for processing. 

The AMS No. 57 BOTTLE CAPPER, the 
latest on the market, will cap all standard sizes. 
The metal cap is spun against metal instead of 
the glass, which practically eliminates all 
breakage ; a feature not possible in the other 
cappers and methods now in use. 

The AMS No. 116 DATING MACHINE 
has proven entirely satisfactory to many packers 
who appreciate the advantage there is in dating, 
marking and placing their secret mark on 
packages. 


All dates or combination numbers can be 
made. It is a very handy machine to have. 


Get in correspondence with us. We can 
give you valuable information. 


MAX AMS MACHINE COMPANY 


MT. VERNON, N. Y. 


No. 2, IMP. ADJUSTABLE AUTOMATIC DOUBLE S-AMER. 


Double Pineapple Grater 


And some of the reasons why you 
should use it. 


SA VES—Time, labor, steam, power 
and hoisting. 


MAKES—Better, more uniform and 
natural flavored goods. 


This Sterilizer is the best machine manufactured 
for canners. 


It is in comparison with the Retorts as the Cutting 
Machines are to the Shoe Knives. 


It saves labor, which is high priced, and makes goods that 
the Packer can show his jobber and guarantee 
that every can will be the same. 


You need not worry about a can being off color, thereby 
losing a sale on that account, but can guarantee that 
every can will be as perfect as the sample. 


This machine has many other advantages. 


Full particulars upon application. 


The large-tooth saws on the two upper spindles coarse grind the fruit which passes 


down to the fine saws on the two lower spindles; from there it falls into a tub placed a 
under the machine tc receive it. This machine is well braced and the workmanshi od n r r Ni j i | 
3 of a Saat; the gears are cut vem the — one the saws are all milled from soli s 

anks which gives a cutting edge to two sides of the tooth. The Ho and dischar, . 
shoots are lined with white 
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sink into your minds all by itself, and you are to be the judge as 
to whether it is not desirable to begin the question of publicity 
right at home. 

I had occasion to visit a little city upon one of my trips away 
from home, and I put up at the cleanest, nicest little hotel that 
you could imagine. The dining room had an air of starchy 
cleanliness. It was fragrant with the sweetness that comes from 
a polished hardwood floor, good linen, and clean surroundings. 
If you were inclined to do so, you could pick up the glass that 
contained the water, and look right through it, both sides as 
transparent as the pure spring water itself that came down from 
the hills into this little city. I seated myself at the table during 
the dinner hour, was served promptly, and after I began my 
meal, a man who was a total stranger to me, took the chair at 
my left and ordered his dinner. 

Among the things that were served, and they come to the 
table in a nice way, was a side dish of tomatoes. It was in the 
winter, and the supposition would be that the tomatoes were 
canned tomatoes. Those that were served to me looked good; 
the color was bright and red, they were meaty—off-hand, I 
should have called the can they come from, a strictly standard 
red ripe can of tomatoes, if I had been asked to pass judgment. 
My neighbor was served with a dish, equally nicein appearance. 
After he had mashed his potato, and put on a nice liberal cover- 
ing of good country gravy, and had started well into his meal, 
aud by the way, I noticed that he had a good appetite, he looked 
at the dish of tomatoes, and after a moment, pushed them back. 
I was interested, of course. I quietly watched during the course 
of the meal, and I noticed that he did not touch the tomatoes, 
and acted as if they could be, in no sense, a part of his meal. 
I could see nothing wrong with them, andas I said before, being 
interested, and being a canner myself, and knowing that the 
tomatoes, without doubt, were canned tomatoes, I ventured a 
remark. 


‘are not clean—put up in a factory, you know. 


‘‘Don’t you like tomatoes’’? 

Meantime, I had eaten mine with much relish. 

He looked at me a minute. 

‘*Ves,’’ and then added, ‘‘but not canned tomatoes.’’ 

The first thing that came to my mind was to get the reason. 
I could not more nearly be at home upon any food product, and 
there was certainly nothing wrong in appearance or taste with 
the dish that I had consumed. 

‘‘Pardon me, why not CANNED tomatoes’’ ? 

To which he very readily replied, 

‘‘T am very fond of tomatoes. I eat them constantly in the 
summer. I have them in my garden. I eat them raw;I eat 
them cooked; I enjoy them in soup, and I miss them now, and 
yet I cannot eat those tomatoes right in that dish.’’ 

It seemed strange to me. I wondered if he had been read- 
ing some of the stories in the newspapers, about being poisoned 
by canned things, and again I wondered whether he was one of 
the prejudiced persons who still believed that anything that was 
put up in cans was not proper human food, so I kept on with 
the inquiry. 

‘*Tell me why.’’ 

‘‘Well, it may be a foolish notion, but I have an idea they 
It is not likely 
that people in a hotel like this could put up enough for their 
needs, and these were probably bought at the store.’’ 

‘“‘Well,’’ I said, ‘‘what of it’’ ? 

So he told me his story, and this is about the way I heard it. 

‘*My business is that of an inspector’’ (I took it that of an 
insurance inspector, although I did not especially inquire) and 
it keeps me sometimes in certain communities for a period of three 
or four weeks, until I have my inspections completed. During 
the course of my work, there are some days when I am not busy 
every hour of the day, and upon one of the occasions when I 
was located in a certain small city, I looked up the different 
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manufacturing establishments, as a matter of interest. One day 
I dropped into a plant where they were putting up tomatoes. 

It was a sight ! 

Juice and tomato refuse two inches deep on the floor: the 
pails and tubs into which the tomatoes dropped before and after 
being peeled were covered with old dirt: there was no apparent 
effort on the part of anybody toward cleanliness: the pillars that 


supported the low room in which the people were working were — 


plastered from the ceiling to the floor with dirt: the place was 
damp, poorly ventilated: children were running around, that 
came in perhaps to see their mothers, and no effort was made to 
prevent them from dipping their hands into the pails, however 
dirty their hands might be—no system: no one in charge that 
seemed to care anything about it. After I had gone through 
and stepped out into the open air, I felt pleased to get out of the 
place, and I made up my mine then and there, ‘No more canned 
tomatoes for me’.’’ 

Is that the kind of publicity we want floating around ? 

Right then and there, I constituted myself a Bureau of 
Publicity of a personal character. I did what I could in this 
particular case to correct the influence that led this man to have 
such a poor opinion of the canned goods business. I feel sure 
that I succeeded, in some measure, but right here, I wish to say 
again most empatically that ‘‘An ounce of prevention is worth a 
pound of cure.’’ He told me the place andthe nameof the firm. 
Both have been locked up in my keeping, and there this know- 
ledge will stay. ; 

I know all about the difficulties incident to doing things 
right in a cannery. 

But you wil!l agree with me that unless we purge ourselves, 
clean out the musty corners, no amount of general publicity will 
correct the conditions as described by a distinctly disinterested 
individual, just the ordinary American citizen to whom we must 


look for support. If it was not for the fact that this average 
American citizen is of an easy nature, ‘‘willing to take a chance 
on it,’? what do you suppose would become of the canned goods 
business ? 

I am not preaching a new doctrine. 

Go back upwards of two years to the files, and hunt up my 
address delivered at Buffalo, at the Annual meeting of the Na- 
tional Canners Association. 

It’s all there. 

Turn your face toward the real thing that will develop the 
business, —-THE STANDARDIZATION OF QUALITY,—a 
forerunner of the splendid effects of public opinion and the only 
lasting panacea for adverse publicity, carelessness and ‘‘What’s 
the matter with the canned goods business’’ ? 

Is the consumption of canned fruits and vegetables what it 
ought to be in this country ? 

It is not. 

And that is the foundation upon which my argument rests, 
that the industry needs a Bureau of Publicity, regularly or- 
ganized, established and supported by the canned goods industry. 

The judicious use for corrective purposes, of printer’s ink 
costs money. A campaign of education cannot be carried on 
with good intentions. It needs something more substantial. 

The Board of Publicity which I have the honor to represent, 
has started out to do a work that will bring endurable results— 
with the proper amount of support extended. Support, not pas- 
sive, but active, energetic, ‘‘do something yourself’’ support 
which coupled with the slogan 

BETTER WORK UPON A HIGHER PLANE 
will just as surely bring tangible results of the profit making 
kind as that the pendulum shall swing back to wholesome and 
continued prosperity. 

Continuing Mr. Haserot pleaded for not a mereconsent that 
the plan was right and proper; not that the canners set back in 


THE 20th CENTURY GAS MACHINE THE BEST, BECAUSE 


of oil than any other Apparatus. 

It is the only fuel gas machine having no 
overflow to storage tank, but pumping the gasoline 
or distillate in the exact quantity necessary to sup- 
ply the current demand for gas, 

It is placed in class “A” by the National 
Board of Fire Underwriters, and is permitted to be 
installed in your factory building without affecting 
your insurance rate. No outbuilding required. 

It makes a positively uniform quality of gas. 

It is absolutely automatic, maintaining the 
same quality of gas regardless of a changing con- 
sumption. ¥ 
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their comfortable homes or offices and agree that the Board of 
Publicity is a good thing but that all DO their share in the work 
by making the small monetary contribution called for—¢1.00 per 
1000 cases. It is the money to push the work that is needed, 


‘ 


W. O. HOFFECKER 
PRESIDENT TRI-STATE ASSOCIATION. 


and no matter how hard up you may be you should contribute. 
Don’t wait to be asked, to be dunned for it; and don’t be afraid 
to send in your subscription—the money will be called for only 
when the entire amount $25,000 is subscribed—for $2 00 if your 
pack is 2000 cases; $10.00 if it is 10,000 cases or $100 if it is 


100,000 cases, but get your subscription in. There have been 
some $2.00 subscriptions received already. 
HOW THE MONEY IS TO BE USED. 

The intention is to get $25,000 subscribed for 3 years, and 
while there is every indication that it will be accomplished—it 
must be—if it is not, no money will be collected. Once gotten 
the sum is to be expended in defending the fair name of canned 
goods—not in advertising peas, corn or tomatoes, but in the em- 
ployment of a competent manager, who will have to be paida 
good salary if a good man is to be gotten and good work done. 
An office must be maintained and every attack upon canned 
goods investigated, and the paper publishing it made to retract. 
Experts will have to be employed as occasion demands and pos- 
sibly many of them, and all these expenses have to be met. The 
great mass of prejudice to canned goods—-the fearless way in 
which daily papers use the business for sensational news matter 
cannot be overcome without a vast amount of hard, intelligent 
work—and it has been figured out by experienced men that 
$25,000 is the minimum for which it can be done. When the 
world is set right regarding canned food products, then it will 
be time to advertise brands and different articles. But when it 

_is set right you will never hear the question ‘‘what’s the matter 
with canned goods; and you will not see such prices as now 
obtain. What a return for so small a cost—one-tenth of a cent 
per case to increase the consumption of canned goods to a profit 
paying figure! And not for one year but during the years to 
come. 

Some asked if the jobbers, the supply men and the brokers 
could subscribe. Without answering this question it seems a 
shame on the industry to have ever asked it. Is 1T POSSIBLE 
THAT THE TWO THOUSAND CANNERS OF THIS COUNTRY CANNOT 
RAISE $25,000 AMONG THEMSELVES TO SAVE THEIR VERY BUSI- 
NESS ? 

Why this movement is today before the world; and those 
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Friction Clutches Throughout. 
‘Sure Limit Stops. | Greatest Daily Capacity. 
MOST DURABLE. 
No Hard Work for Operator. 


MANUFACTURED BY 


BETHLEHEM FOUNDRY AND MACHINE COMPANY 
SOUTH BETHLEHEM, PA. 


We are Specialists in Hoisting Machinery. 
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who are prejudiced against the goods are watching closely to see 
what you do; and if you don’t do it now, if you don’t make this 
move a go, a success by your hearty co-operation financially, then 
your business will be in a sad predicament. The canned goods 
business of the country will be regarded as so small, in such 
poor hands that it could not produce anything but poor stuff. 
You need have no fear that the money will be wasted. Mr. 
Haserot in the course of his remarks said ‘‘I will say the money 
will be judiciously expended.”’ 
under whose direction it will be expended are of the highest 
standing, and their annual reports will be made to the National 
Association at the time of the Convention so that all may see. 

Auxiliary Boards are being established in each state to 
hasten the subscriptions. Already such boards have been ap- 
pointed in New York State, Indiana, Illinois, Iowa, Mirnesota, 
and some other states, and at this meeting the following were 


appointed: 
For Delaware: W. O. Hoffecker; Smyrna, Jno. S. Seon 


Frederica; C. R. Jones, Georgetown. 

For Maryland: H. P. Strasbaugh, Aberdeen; H. B. Mes- 
senger, Federaldsburg; C. M. Dashiell, Princess Anne. 

For New Jersey; Jno. E. Diament, Cedarville; Wm Launing, 
Bridgetown; and Luke F. Smith Elmer. 

These men will endeavor to see all canners and secure their 
subscripton, or they should be seen and the subscription given 
them. Remember no subscription is either too small or too 
large. 

RESOLUTIONS. 

Just before the close of the meeting the following resolu- 
tions were adopted: 

WHEREAS, it must be apparent to every intelligent Packer that through 
the many misleading and erroneous statements continuously made in res- 
pect to canned goods, great doubt and confusion has arisen in the public 
mind as to their purity and wholesomeness, whereby our business is being 
greatly damaged; Therefore be it 


The members of the Board 


RESOLVED, That the Tri-State Packers’ Association hereby heartily 
endorses the action of the Board of Publicity of the National Canners’ As- 
sociation in its effort to counteract such adverse statements and pledges 
said Board its moral and financial support. And be it further 

RESOLVED, That the Secretary, by special letter, impress upon our 
members the importance of the matter and urge upon them the necessity 
of their assuring said Board of their financial assistance in order to bring 
its work to a successful end. And be it further 

RESOLVED, That the thanks of this Association are hereby tendered 
Mr. S. F. Haserot, President of said Board, for his visit to us and for his 
splendid address so fully and clearly disclosing the advantages arising from 
a Campaign of Publicity. 

Be it said tothe credit of those present every one subscribed, 
either individually or for his firm, and these added to the large 
number then on the list have swelled it to a hopeful extent. 
But it must be remembered at the rate of $1 per 1000 cases, as 
the combined packs of peas, corn and tomatoes amount to but 
25,000,000 cases, it will take the subscription of every one to 
make upthe lict. So YOURS is wanted. Don’tdelayit. Send 
it to S. F. Haserot, care Haserot Canneries Co., Cleveland, Ohio, 
or to your local Board. The money will be called for when 
needed. 

If you have not a blank simply write on your letter head: 
‘*Put me down for $—on a pack of ——cases.’’ That’s all 
now. 


Chicago, Ill.—The Daniel F. Sherman Co., incorporated. 
Object, the curing and packing of vegetables. Capitalized at 
$25.000. F. J. Weidling, J. Sprainer and E. F. Harbour, Elm- 
hurst. 


New Orleans, La.—The allegations of neglect, mismanage- 
ment and the misuse of corporate funds brought against the 
Kenner Canning & Packing Co. by Paul Felix have been 
delared without ground and the judgment reversed. 


THE KNAPP BOXE 


WESTERN SALES OFFICE 
5 WABASH AVENUE 
CHICAGO. 


DO YOU USE A KNAPP ? 
THE FRED. H. KNAPP COMPANY, 


KNAPP 


HAND LABELER 


AN 
UP TO DATE 
WAY TO LABEL 


FITS ANY LABELING MACHINE 
SAVES ONE MAN 


WESTMINSTER, MD. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


AY. 
: 
| 


28 THE TRADE. 


Some New Information About Salt. 


Recent analyses made at the Connecticut Agricultural Sta- 
tion showed a marked difference in the various brands of salt 
sold in that state, and elsewhere. The station analyzed eighteen 
different brands; and it is rather surprising to find that only one 
of them showed a degree of purity greater than 99 per cent. 
Except this one brand the station reports show that the remain- 
ing brands carried from 1.05 to 1.96 per cent of impurities, most 
of it Calcium Sulphate. ‘ 

In the interests of its subscribers, THE TRADE asked the 
manufacturers of this purest brand whether or not it would be 
possible for all salt manufacturers to produce a practically pure 
salt, and received in reply a folder describing an ingenious and 
elaborate system of mechanically purifying the salt brine, and a 
letter which we reproduce herewith. 

St. Clair, Mich., March 24, 1908. 
Editor ‘‘The Trade.’’ 
Baltimore, Md. 
Dear Sir;— 

In response to your recent letter we would say that it is possible for 
any manufacturer of salt to purify and refine his product, but it is not pre- 
bable that many of them will do so, until the canners and other large con- 
sumers of salt demand a product as pure as can be turned out. 

The enclosed folder will give you some idea of the process of salt-refin- 
ing and the cost of installing adequate equipment, which is approximately 
five to eight times the cost of machinery for salt-making. 

You will observe that our method involves filtration of the brine, but 
filtration at a temperature nearly 70° hotter than the boiling point, which 
is made possible by both heating and filtering under pressure, so that there 
is no chance for evaporation of salt formation until after the filtering process 
is finished. 

We are not surprised that the Connecticut analysis shows no salt but 
Diamond Crystal in the ‘‘over-¢9-per-cent-pure’’ class, as this is simply con- 
firmation of analyses which have been made before. 

Some years ago the Wisconsin Experiment Station analyzed the lead- 
ing brands of salt in the interests of its Dairymen, and the results were 


practically identical with the Connecticut findings that you speak of; that 
is, Diamond Crystal Salt was the only salt to analyze above 99 per cent 
sodium chloride. 

We might point out that your own authority—The National Canners’ 
Laboratory—while it has not, to our knowledge analyzed other brands of 
salt did make an analysis of Diamond Crystal at our request, which analy- 
sis showed a purity of 99.284 percent. The Connecticut and Wisconsin 
analyses were 99.54 and 99.41 respectively. 

Trusting this letter together with the folder enclosed, will give you the 
information wanted, we remain. 

Yours very truly, 
DIAMOND CRYSTAL SALT Co. 

While the above letter is evidently written from the view- 
point of a producer of salt, rather than a user, it contains at least 
one point that deserves the attention of all of us who are connect- 
ed with the canned goods trade, namely; that we can have prac- 
tically pure salt for our work, if we insist on a certain standard 
of purity. 

Undoubtedly the ideal salt for packing ‘firsts’ is one that is 
a hundred per cent pure. Assuming that is impossible to obtain 
owing to the difficulty of separating the native impurities from 
the salt itself, it may be taken for granted that we should try to 
get a salt nearly approaching the ideal, and preferably one which 
has a low content of Calcium Sulphate. The Diamond Crystal 
Salt Company has shown this at least to be possible. Whether 
or not other Companies will adopt methods of manufacture to ac- 
cord with the need of purity, would seem to rest largely withthe 
consumer. 

The full Connecticut analysis are published in the State Re- 
port on Food Products for 1908. 


San Francisco, Cal.—As reported by our special correspon- 
dent on the Coast, the American Can Co. is building a new 
factory in place of the one that was burned. We understand 
the first expenditure amounts to more than $50,000. 


The Blakeslee Simplicity Can Righting Machine, 


The First and Only Complete and Ajdustable 
Machine of its Kind Offered to the Public. 


q For use with fillers of either 
the one or two spout type. 


PRICES. 
For one spout machine, $75.00. 
For two spout machine, 100.00. 


@ Adjustable for all sizes of 
cans. Positive in operation. 
Has given great satisfaction 
wherever used and we refer 
with pleasure to all former 
purchasers. Send for booklet 
of users comments and for 
descriptive pamphlet. 


BURDEN BLAKESLEE, 


CAZENOVIA, N. Y. 


Fire Insurance 
at Canners Exchange 


LANSING B. WARNER, 


Attorney and Manager. 
5 Wabash Avenue, 


ADVISORY COMMITTEE. 


FRANK VAN CAMP, Chairman. CHAS. S, CRARY, Treasurer. 
Indianapolis, Ind. Hoopeston, 


GEORGE G. BAILEY, WM. R. ROACH, 
Rome, N. Y. Hart, Mich. 


L. J. RISSER, Onarga, 
Officially Endorsed by the National Canners’ Association 
Canners Exchange Policies Give 


ABSOLUTE SECURITY 


If you doubt this investigate and we will prove it 
to you. 


Why longer allow prejudice to stand in the way - 
of your saving money? , 

Canners Exchange has now reached the point 
where its success is assured. 


EIGHTY PER CENT has been SAVED by SUB- 
SCRIBERS up to the present time. 


It is worth your while to consider this. Do it now. 


CHICAGO, 


For full information, address 


LANSING B. WARNER, 


Attorney and Manager, 
5 WABASH AVENUE, CHICAGO. 
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EMPLOYMENT EXCHANGE. 


Paid subscribers can use this column Free for securing either positions 
or hands. To all others the charge is 20c. per line, one time, or 50c. per 
line, monthly; cash with order. Where the address is care of THE TRADE, 
stamps should be sent for answers, as the P. O. requires renewed postage 
on such. 


HELP WANTED. 


WANTED—The services of a first-class Catsup, Preserve and Jelly 
Cook. Reference as to ability and character required. A first-class posi- 


WANTED.—A first-class Foreman for Olive Factory. One who is ac- 
customed to managing help; a man who understands the packing of Olives 
preferred. He must be a hustler. Steady situation to the right man. 
Give age, expérience, reference and salary expected. Address OLIVES, 
care THE TRADE. 


WANTED—A first-class Canned Goods Salesman. Write, giving full 
particulars, A. B. C. c/o THE TRADE. 


WanTED—Competent Man, to Sell Canning Machinery and Complete 
Canning Factories. Address O. PRESSPRICH & Co., 103 Park Ave., 
New York. 


HELP WANTED—Experienced Canned Fruit Salesman; require man 
capable of assisting Sales Manager and taking charge of crew work out of 
Chicago. Address, PRODUCTS, care THE TRADE. : 


WaNnTED—Man who thoroughly understands the packing of prepared 
Mustard, State experience, references and salary. ‘ 
Address, ‘‘L. P. Co.’ care THE TRADE. 


WantTxD—First class man who understands the putting up of Jams, 
Jellies and Butters; also, fruits in glass. Only those who can demonstrate 
their ability to do this will be considered. 

Address, ‘‘C. J. M.’’ care THE TRADE. 


WANTED—Salesman who has had experience in selling California 
Fruits to the wholesale and retail trade. Long trips necessary. Straight 
salary and expenses. Inexperienced men need not apply, 

Address WHOLESALE, care THE TRADE. 


SITUATIONS WANTED. 


Notice to packers and canners---Your attention is called to the fact 
that the Superintendent Processors’ Association furnishes you with first-clase 
expert processors and superintendents free of charge, therefore, when you 
desire to make a change or are in need of a good superintendent or pro- 
cessor, kindly drop the Secretary a card or send stamps and he will furnish 
full particulars, so you can be placed in communication with several, and 
thereby select your own choice and make your own terms with them. For 
full particulars, address Wm. Smith, Secretary, Superintendent Processors’ 
Association, care The Trade, Baltimore, Md. 


I AM OPEN FoR AN ENGAGEMENT FOR NEXT SEASON, or longer; 
have had several years experience packing all kinds of fruits and vege- 
tables, and have been employed for the past two years as superintendent 
(of one of the factories) of one of the largest and best concerns in the 
country; can furnish the best of reference from present employers; will be 
open for engagement from January 1, 1909. For further information, 
please address A. W., care THER TRADE. 


WANTED—By a reliable Superintendent and Processor of twenty years 
practical experience permanent position with fruit and vegetable canning 
concern using the Sanitary can, have used this can with great success for 
the past three seasons, references and samples of goods. 

P ALBERT, care of THE TRADE. 

WANTED—Position as superintendent for 1 A man who can build 
and equip canning factory, have years of practical experience packing 
fruits and vegetables of all kinds in cans and glass. Best of reference from 
present employers. As to character and ability address, “‘SHELBY”’ care 
THE TRADE. 


POSITION WANTED—As Foreman or Practical Man, in Wholesale 
(crocery, Pickle or Preserve House; up to date on all products, as blueing, 
“mmonia, carbonated beverages, catsup, pickles, sauces, relishes, jellies, 
jams, syrups, mincemeats, extracts, baking powder, etc.; no return goods. 
Address PRACTICAL, care THE TRADE. 


_ WANTED.—Position by sober young man. 12 years experiencein Can- 
ning business, to run capping machines or do processing with factory 
operating in Baltimore or the South. Will send references. 

Address, DOUBLEYOU, care THE TRADE. 


WANTED—A Position as Superintendent-Processor by an Expert Pro- 
cessor and Engineer; years of experience; can pack all kinds of fruits and 
vegetables according to the National Pure Food Law; understand all 
up-to-date machinery; can build a new plant or remodel an old one to the 
best of advantage; am a good manager of help, sober and willing to hustle; 
can furnish good reference. Address G.G. W., 612 East Grand River 
street, Clinton, Mo. 


SITUATION WANTED—By an expert Canner, Pickler and Preserver; 
over 25 years of experience on fine fruits, vegetables, catsup, sauces, rel- 
ishes, pickles, dressings and mustard; know how to put up fine green 
peeled Chili peppers, crystalized citrons, lemon and orange peel; know how 
to put up all goods so they give universal satisfaction, keep in any climate 
and comply with the Pure Food Laws; can furnish the very best references 
= know how to handle help successfully. Address EXPERT, c/o THE 

ADE. 


WANTED.—Position as Superintendent Processor by one who has had 
experience in packing the staple products; am familiar with producing, 
mechanical and shipping ends; would like to go on road during slack 
months ; single, temperate and good reference. Address T. J Work, care of 
THE TRADE. 


WANTED—Position by experienced canner of 25 years packing fruits 
and vegetables, also fitting up and installing machinery. Can do all pipe- 
ing and carpenter work, and set and line up all machinery used in a can- 
ning plant. Having built and placed machinery in over thirty canning 
factories. Can furnish best of recommendations as to being up to date, 
soher, industrious and honest. Address D. L., care THE TRADE, 


WanTED—Position as Processor and Manager for the season of 1909, 
by one who thoroughly understands the Processing of all Fruits and Vege- 
tables so as to retain their naturnal color and flavor, without the use of 
any coloring bleach or preservative. Good machinist; can give the best of 
references, Address ‘‘R. M. P,’’ care tor Sayre Avenue, Buffalo, N. Y. 


J. D. Blakemore Sam W. Booksh Jr 


J. D. BLAKEMORE & COMPANY, 


Canned Goods Brokers 


508 Poydras Street, New Orleans, La. 


Want toGet inthe PureFoodLine? 


PUT UP PURE FOOD IN A 
SANITARY FACTORY 


ABANDON THE USE OF PRESER- 
VATIVES IN PRESERVES, JAMS, 
JELLIES AND CONDIMENTS. 


Let me give you an estimate on the cost of chang- 
ing your present plant to the sanitary system—or will 
build and equip a new one according to the latest 
methods, And will teach the method of getting away 


from Benzoate. 


W. L. HINCHMAN, Pu. G. 


No. 1 W. MAIN STREET, 
HADDONFIELD, N. J. 
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Canners’ Ready Reminder 


Of Machinery and Supplies 
and Those who Sell Them 


AIR PUMPS. 


Max Ams Machine Co., New York City. 


J. S. Hull Mfg. Co., Baltimore. 
Sprague Mfg. Co., Chicago. 
American Compressor & Pump Co., Baltimore 


APPLE FILLERS. 
See String Bean Fillers. 
AUTOMATIC CANMAKING MACHINERY. 


Ayars Machine Co., Salem, N. I. 
E. W. Bliss Co., Brooklyn, N. Y. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 


Stiles-Morse Co., Chicago and Baltimore. 
AUTOMATIC CANNING SYSTEMS. 
Judge Machine Co. Baltimore. 
Sprague Canning Machinery Co., Chicago. 

AUTOMATIC COOKERS. 
Hayner Bros. & Mill, S. Lebanon, Ohio. 


AUTOMOBILES. 
Sinclair-Scott Co., Baltimore. 
BELTING. 
Burt Machine Co., Baltimore. 


BOOKS FOR CANNERS. 
‘‘A Complete Course in Canning’’ and others, 


The Trade. 

Solder, A. Schultz & Co., Baltimore. 

BOTTLE CAPPING, CORKING, FILLING 
MACHINES. 


New York City. 
Chicago. 


Max Ams Machine Co., 
Sprague Canning Machinery Co., 
BOXES AND BOX SHOOKS. 


Canton Box Co., Baltimore. 

H. D. Dreyer & Co., Baltimore. 

Holley-Matthews Mf’g Co. Sikeston, Mo. 

S. F. Sherman, © Utica, N. Y. 
BOXING MACHINES. 

Burt Machine Co., Baltimore. 

Fred. H. Knapp Co., Chicago. 


BROKERS. 
Baker & Morgan, 

J. D. Blakemore & Co., New Orleans, La. 
Jno. H. Erskine, Memphis, Tenn. 
BOX NAILING MACHINES. 

S. F. Sherman, Utica, N. Y. 


Aberdeen, Md. 


CANS. 
New York, Baltimore, 
Chicago, San Francisco. 
Boyle Can Co., Baltimore. 
Continental Can Co.,Syracuse, Chicago, Baltimore’ 
Old Dominion Can Co., Troutsville, Va. 
Sanitary Can Co., Fairport, N. Y. 
Southern Can Co. Baltimore. 
Wheeling Can Co., Wheeling, W. Va. 
Tennessee Can Co., 
CAN MAKING MACHINERY. 
(Crimpers, Testers, Seamers, etc.) 
Ayars Machine Co., Salem, N. J. 
Max Ams Machine Co., New York. 


American Can Co., 


E. W. Bliss Co., Mt. Vernon, N. Y. 
John R. Mitchell Co., Baltimore. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
L. & J. A. Steward, Rutland, Vt. 
Stiles-Morse Co., Chicago and Baltimore. 
Utica Industrial Co., Rome, N. Y. 


CANNERS’ SUPPLIES. 


Ayars Machine Co., Salem, N. J. 
Judge Machine Co., Baltimore. 


Geo. E. Lockwood, Philadelphia. 
A, K. Robins & Co., Baltimore. 
Sinclair Scott Co., Baltimore. 
S. F. Sherman, Utica, N. Y. 


Sprague Canning Machinery Co., Chicago. 
R Sticknew Poartiand. 
Diamond Crystal Salt Co., St. Clair, Mich. 


Chattanooga, Tenn. 


CANNING HOUSES BOILT. 
C. F. Harward, Brownsville, Tenn. 


Can Marking Ink. 
A E. Macneal, 


CAN RIGHTING MACHINE. 
Burden & Blakeslee, Cazenovia, N. Y. 


CAN STRAIGHTENERS. 


Sprague Canning Machinery Co., Chicago. 


CAPPING MACHINES, Power. 


Salem, N. J. 
Mt. Vernon, N. Y 


Rutland, Vt. 


Ayars Machine Co., 
Max Ams Machine Co., 


L. & J. A. Steward, 


Sprague Canning Machinery Co., Chicago. 
CAPPING MACHINES, Hand. 

Ayars Machine Co., Salem, N. J. 

H. Cottingham, Baltimore. 

E. Renneburg & Sons, Baltimore. 

Sprague Canning Machinery Co., Chicago. 

A. K. Robins & Co., Baltimore. 


CAP PLACING MACHINES. 
E. M. Lang Co. Portland, Me. 


CAPPING STEELS. 


Geo. E. Lockwood, 
Max Ams Machine Co., 


Philadelphia. 
Mt. Vernon, N. Y. 


“E. Renneburg & Sons, Baltimore. 
A. K, Robins & Co., Baltimore. 
S. F. Sherman, : Utica, N. Y. 
Sinclair Scott Co., Baltimore. 
Slaysman & Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Stevenson & Co., Baltimore. 
H. R. Stickney, Portland. 
Geo. W. Zastrow. Baltimore. 

CATSUP MACHINES. 
H. Cottingham, Baltimore. 
S. Howes Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 


CONSULTING EXPERTS. 
W. L. Hinchman, Haddonfield, N. J. 
CHLORIDE OF CALCIUM. 


Sprague Canning Machinery Co., Chicago. 
; CLUTCH PULLEYS, ETC. 
Sinclair Scott Co., Baltimore. 


COATED CANS. 
American Can Co., New York, Chicago, Baltimore, 
San Francisco, Montreal 
Continental Can Co., Syracuse, Chicago, Baltimore. 
Sanitary Can Co., Fairport, N. Y. 
Southern Can Co. Baltimore. 
CONDENSED MILK FILLERS. 
Henry R. Stickney, © Portland. 
CONTINUOUS LINE. 
Judge Machine Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
CONVEYING AND — MACHIN- 


Bethlehem Foundry & Mach. Co., 
S. Bethiehem, Pa. 
C. S. Harris Co., 


Rome, N. Y. 
Sprague Canning Machinery Co., Chicago. 


Baltimore. 


COPPERS, Soldering. 
See Canners’ Supplies. 


COPPER JACKETED KETTLES. 


Geo. E. Lockwood, Philadelphia. 
A. K. Robins & Co., Baltimore. 
E. Renneburg & Sons, Baltimore 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago 
Geo. W. Zastrow, Baltimore. 


CORN COOKERS AND FILLERS. 


Ayars Machine Co., Salem. N. J. 

H. Cottingham, Baltimore. 

Morral Bros., Merral, O. 

Sprague Canning Machinery Co., Chicage. 
CORN CUTTERS. 

Morral Bros., Morral, O. 

Sprague Canning Machinery Co., Chicago. 


CORN HOSKERS. 
Huntley Manufacturing Co. Silver Creek, N. Y. 


Sprague Canning Mach. Co. Chicago. 
CORN MIXERS. 

Sprague Canning Machinery Co., Chicago. 
CORN SILKERS. 

Sinclair Scott Co., Baltimore 
Sprague Canning Machinery Co., Chicago. 
CRANES. 

Burt Machine Co., Baltimore. 
H. Cottingham, Baltimore. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Geo. W. Zastrow, Baltimore. 
A. K. Robins & Co., Baltimore. 
CRATES, Iron Process. 

Morral Bros., Morral, O. 
E. Renneburg & Sons, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Geo. W. Zastrow, © Baltimore. 
A. K. Robins & Co., Baltimore. 
Decorated Tin. 

Metallic Decorating Co. New York. 


DIES, PRESSES AND TOOLS. 
Ayars Machine Co., Salem, N. J. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
E. W. Bliss Co., Brooklyn, N. Y. 


Jno. R. Mitchell Co., Baltimore. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 


L. & J. A. Steward, 
Stiles-Morse Co., 
Utica Industrial Co., 


Rutland, Vt. 

Chicago and Baltimore. 

Rome,N. Y 
Enameled Lined Cans. 

Sanitary Can Co., Fairport, N. Y., Etc. 

Southern Can Co., Baltimore. 


ENGINES, BOILERS, FITTINGS, ETC. 


E. Renneburg & Sons, Baltimore. 
Slaysman & Co.,, Baltimore. 
FACTORY TRUCKS. 

Sprague Canning Machinery Co., Chicago. 
FILLING MACHINES, 

Ayars Machine Co., Salem, N. J 
H. Cottingham, Baltimore 
S. Howes Co., Silver Creek, N. Y. 


Huntley Mfg. Co., 
Henry R. Stickney, 


Silver Creek, N. Y. 
Portland. 
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FIRE POTS. PACKING, Asbestos. Scalders, Tomato, Efe. 
E. W. Bliss Co., Brooklyn, N.Y. See Canners’ Supplies. Ayars Machine Co., Salem, N. J. 
Ayars Machine Co., Salem, N. J. PAILS, TUBS, BOWLS AND PANS. Judge Machine Co. Baltimore-San Francisco 
J. S. Hull Mfg. Co., Baltimore. See Canners’ Supplies. Morral Bros., Morral, O. 
E. Renneburg & Sons, Baltimore. PARING KNIVES Edw. Renneburg & Son, Baltimore. 
H. R. Stickney. Portland. See Canners’ Supplies. : A. K. Robins & Co., Baltimore. 
Cc. M. Kemp Mfg. Co., Baltimore. Sprague Canning Machinery Co., Chicago. 

A. K. Robins & C Reftieen PARING MACHINES, Apple, Ete. 
alimore. ‘Sinclair Scott Co., Baltimore. SOLDER. 
FRUIT KNIFE. PASTE. ; E. M. Lang & Co., Portland. 
P. J. Eby, Trotwood, Ohio. Burt Machine Co., an A. Schultz & Co. Baltimore. 
GAS AND GASOLINE ENGINES. Pred, H. SOLDERING FLUX. 
Slaysman & Co., Baltimore. Joseph M. en Gathteisten, p.c, Geo. E. Lockwood, Philadelphia. 
Gasolene. PAY CHECKS. Solder Applied Caps and Machines. 
Standard Oil Co., Nearest Tank Station. See Canners’ Supplies. A. Schultz & Co., Baltimore. 
GAS MACHINES. PEA BLANCHING BASKETS. E. W. Bliss Co., Brooklyn, N. Y. 
: See Canners’ Supplies. 

Cc. M. Kemp Mfg. Co., Baltimore. PEA BLANCHERS Solder Hemmed Caps. 

ni Huntley Mfg. Co., Silver Creek, American Can Co., New York, Chicago, 


GRATES, Furnace. 
See Canners’ Supplies. 


HOIST AND CARRYING MACHINES. 
Bethlehem Foundry & Machine Co., 
South Bethlehem, Pa. 
Rome, N. Y. 
Chicago. 


C. S. Harris Co., 

Sprague Canning Machinery Co., 
HOT BED SASH. 

The Sunlight Double Glass Sash oo, 


Louisville, Ky. 
INSURANCE 


Canners’ Exchange, Chicago. 
JACKET KETTLES, Steam. 

Edw. Renneburg & Son, Baltimore. 

Sprague Canning Machinery Co., Chicago. 

Geo. W. Zastrow, Baltimore. 


KEROSENE OIL SYSTEMS. 


J. S. Hull Mfg. Co., Baltimore. 
KETTLES, Process. 
A. K. Robins & Co., Baltimore. 
Edw. Renneburg & Son, Baltimore. 
H. Cottingham, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Geo. W. Zastrow, Baltimore. 
LABELS. 
Simpson & Doeller Co., Baltimore. 


U. S. Printing Co., Brooklyn, N. Y. 
Stecher Litho. Co., Rochester, N. Y. 


LABELING MACHINES. 


Burt Machine Co., Baltimore. 

Fred H. Knapp Co., Chicago. 

Morral Bros., Morral, O. 
LACQUER. 

Burt Machine Co., Baltimore. 

John G. Maiers’ Sons, Baltimore. 


LACQUERING MACHINES. 
Burt Machine Co., Baltimore. 


LOCKERS, CANS. 
E. W. Bliss Co., Brooklyn, N. Y. 
Slaysman & Co., Baltimore. 
Stevenson & Co., 


Stiles-Morse Co., Chicago and Baltimore. 


METALS. 
E. M. Lang Co., 
A. Schultz & Co., 
METALS, Perforated. 


Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore. 


MIXERS, Corn, Mincemeat, etc. 


Porltand. 
Baltimore. 


H. Cottingham, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
OYSTER CARS 
Edw. Renneburg & Son, Baltimore. 
Geo. W. Zastrow, Baltimore. 


OYSTER MEASORERS. 

Edw. Renneburg & Son, Baltimore. 
Geo. W. Zastrow, Baltimore. 
OYSTER STEAM BOXES. 

Edw. Renneburg & Son, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Geo. Zastrow. Baltimure. 
OVERHEAD TRACKING. 

Bethlehem Foundry & Machine Co., 
South Bethlehem, Pa. 
Sprague Canning Machinery Co., Chicago. 


Baltimore. 


PEA CLEANERS. 
S. Howes & Co., Silver Cr+ek, N. Y. 
Huntley Mfg. Co., Silver C, «ek, N. Y 


PEA FILLERS. 


Ayars Machine Co., Salem, N. J. 


H. Cottingham, Baltimore. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 


PEA SEPARATORS or GRADERS. 
S. Howes Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, N. Y 


E. Renneburg & Sons, Baltimore. 
Sinclair Scott Co., Baltimore. 
PEACH PITTER. 

Judge Machine Co. Baltimore. 


PEELING MACHINES. 
Judge Machine Co. Baltimore-San Francisco. 
PIG LEAD AND TIN. 
E. M. Lang & Co., 
A. Schultz & Co., 
PRESSES, DIES, ETC. 
E. W. Bliss Co., Brooklyn, N. Y. 


Portland. 
Baltimore. 


John R. Mitchell Co., Baltimore. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
Stiles-Morse Co., Chicago and Baltimore. 
Utica Industrial Co., Rome, N Y. 


PINEAPPLE MACHINERY. 


E. J. Lewis, Middleport, N. Y. 
The John R. Mitchell Co, Baltimore. 
Sinclair Scott Co. Baltimore. 
Stevenson & Co., Baltimore. 
Geo. W. Zastrow, Baltimore. 


PROCESS KETTLES. 
See Kettles, process. 


PULP MACHINES. 


S. Howes Co., Silver Creek, N. Y.’ 
Sinclair Scott Co., Baltimore. 
RETORTS. 

See Kettles, process. 

REVOLVING SCREENS. 
H. Cottingham, Baltimore. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore. 


SALT. 
Diamond Crystal Salt Co., St. Clair, Mich. 


SANITARY CANS. 
American Can Co., New York-Baltimore-Chicago. 
Sanitary Can Co., Fairport, N. Y. 
Indianapolis-Bridgeton 
L. & J. A. Steward, Rutland, Vt. 
Sanitary Can Making Machinery. 
E. W. Bliss Co., Brooklyn, N. Y. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
L. & J. A. Steward, Rutland, Vt. 
Utica Industrial Co., Utica, N. Y. 


SCRAP TIN. 
Ammidon & Co., Baltimore. 
SEEDS. 
Hogg & Lytle, Toronto, Can., Port Huron, Mich: 
Leonard Seed Co., Chicago, Ill. 
J. B. Rice Seed Co., Cambridge, N. Y. 
J. Bolgaino & Son, Baltimore, 

SIEVES AND SCREENS. 

S. Howes Co., Silver Creek, N. Y 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 


Baltimore, San Francisco. 


Continental Can Co., Syracuse, Chicago. 


E. M. Lang Co. Portland, Me. 
Southern Can Co., Baltimore. 
Boyle Can Co., Baltimore. 


SOLDERING FURNACES. 


J. S. Hull Mfg. Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
STEAM COILS. 

Edw. Renneburg & Sons, Baltimore. 
ig Canning Machinery Co., Chicago. 
Geo. W. Zastrow, Baltimore. 


STEELS, Capping. 
See Capping Steels. 
STENCILS. 
See Canners’ Supplies. 
STERILIZERS (Automatic) 
Hayner Bros. & Mill, So. Lebanon, Ohio. 


STRING BEAN MACHINERY. 


S. Howes Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, N. Y. 
E. J. Lewis, Middleport, N. Y. 


SYRUPING MACHINES. 


Ayars Machine Co., Salem, N. J. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
. Henry R. Stickney, Portland. 


TANKS, Iron. 
See Kettles, process. 


TIME CHECKS. 
See Canners’ Supplies. 


TIN PLATE. 
Pope Tin Plate Co., Pittsburg, Pa. 


TOMATO FILLING MACHINES. 


Ayars Machine Co., Salem, N. J. 
H. Cottingham, Baltimore. 
Sinclair Scott Co., Baltimore. 


Sprague Canning Machinery Co., Chicago. 


TO BUY OR SELL MACHINERY, ETC. 
For Sale ad in The Trade. Baltimore 


TOPPING AND WIPING MACHINES. 


Ayars Machine Co., Salem, N. ) 
Sinclair Scott Co., Baltimore 
Sprague Canning Machine Co., Chicago. 


TRUCKS. 
See Factory Trucks. 


TUBS, PAILS AND PANS. 
See Canners’ Supplies. 


WIPERS, Can. 


Morral Bros., Morral, O. 
Sprague Canning Machinery Co., Chicago 
Ayars Machine Co., Salem, N. J. 


WIRE BASKETS. 
See Canners’ Supplies. 


WIRE CLOTH, Canners. 

See Pea Separators and Graders. 
WRAPPING MACHINES. 

Burt Machine Co., Baltimore. 


ZINC, Perferated. 
See Canpers’ Supplies. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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THE TRADE. 


WANTED AND FOR SALE. 


WANTED. 
Five first-class, second-hand patent Process Kettles, full 40 
inches inside measurement by 72 inches ; Merrill-Soule Cookers; 
Model ‘‘M’’ Cutters, right and left; Corn Silkers and Mixers. 
All must be in first class condition at lowest prices. 
2t Address ‘‘BUYER’’ care THE TRADE. 


FOR SALE. 


New York State Plant. Complete modern equipment, 
excellent location. Contracts for 1909 crop with growers now 
in hand. Factory brands well established, liberal sales 1909 
product. Satisfactory reasons for selling. 
3-19-1m Address ‘‘BALTIMORE,”’ care THE TRADE. 


FOR SALE. 


3 Lewis Pineapple Parers. 1 King Tomato Filler. 
1 Zastrow Sizer and Slicer. 1 Collossos Pea Grader. 
2 100 Gallon Copper Kettles. 1 Hawkins Capper. 
1 Triumph Scalder. i Sinclair-Scott Belt Crane. 
All as good as new. 
1 Ayars Universal Continuous Capper, $250.00. 
Address ‘‘B. W. C.,’’ care THE TRADE. 


3-5-Im 


| FOR SALE. 


| BAKER IMPROVED GRASSHOPPER SCALDERS, | 
SCALDERS, KETTLES, ETC. Address 


VANCE & BAKER MFG. CO., 


2-12-3m Muscatine, Towa. 
FOR SALE. 
Hawkins’ Capper, just been refitted in shop. Price low for 
quick sale. Address 
‘““*TOMATO,”’ 
11-13-tf Care THE TRADE. 


FOR SALE CHEAP, 


as we have no further use for them. 
1 Monitor String Bean Grader. 
1 Smith & Townsend String Bean Cutter. 
Both in first-class condition. Used only a short time. 
as good as new. ATLANTIC CANNING CO., 
3-26-1m Atlantic, Iowa. 


Just 


FOR RENT. 


Cannery for rent, Winslow Junction Station, Comes County, 
N. J. fully equipped. $420.00 per annum. 
THE PENNSYLVANIA COMPANY, 
517 Chestnut Street, 
3- m Philadelphia, Pa 


FOR SALE. 


Two Invincible STRING-BEAN CUTTERS. Used but 
one season. Good as new. Have no further use for them. 
Price, $75.00 each. Address, 

THE EMPSON PACKING COMPANY, 
Longmont, Colorado. 


3-12-tf 


TOMATO PLANTS FOR SALE. 

I am booking orders for fine field grown Stone tomato 
plants that will grow. Good, stocky plants by the million for 
canners and truckers, $2.00 per thousand and up. Will grow 
by contract. Write your wants. J. C. KIMMELL, 

3-26-1m Ligonier, Ind. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


FOR SALE. | 


64 Bushels fine PRINCE of WALES Pea Seed @ 3.75 

12 Bushels Green Refugee Bean Seed (1000 to1) @ 1.50 | 

250 Pounds Boston Marrow Squash Seed @ 1o¢ per pound. 
WRITE FOR SAMPLES. 

WATERLOO PRESERVING Co., Waterloo, N. Y. 


FOR SALE. 


Having quit the canning business, I have for sale cheap; one 25 H. P. 
Boiler; one 1907 Sprague Corn Cutter; One Merrill-Soule Cooker-Filler; 
one Silker. All these have only been used to put up about 12,000 cases 
corn. Also, two Retorts, open Kettles Pumps, etc., and other tools 
necessary to pack Maine style corn One car of corn CANS, Boxes, 
Labels, etc. Addres, A. E. WILLIS, a Va. 3-5-1m 


FOR SALE. 
300 bushels Admiral Seed Peas, raised by J. H. Allen 
Seed Company, of Sheboygan, Wis. 


Address, RANDOLPH CANNING CO., 
Randolph, Wis. 


3-5-Im 


WANTED. 


One second-hand Pressure Kettle, and one Pulp Machine. 
Must be small size and up-to-date. 
Address, 
THE EREISER MFG. CO., 


3-5-Im Truesdale, Mo. 


| FOR SALE. 


One SPRAGUE CORN CUTTER. 

One SPRAGUE-KELLEY CORN SILKER. 

One AYARS PEA FILLER AND BRINER. 

Two IRON PEA HULLERS. 

All in good condition; only slightly used. 
Address 


EQUITABLE, 
Care THE TRADE. 


FOR SALE. 


| One single Burnham CORN ‘COOKER and FILLER; one Advance 
CORN COOKER and FILLER; one right.hand Jersey Queen TOMATO 
FILLER, 1904 model, complete; two hand Peerless APPLE PEELERS. 
All the above machinery is from dismantled factory and as good as new. | 
WanTED—One second-hand, single steel, power CAPPING MACH- | 

_ INE; one second-hand, continuous, can-testing machine. 
3-5-Im Address, MUSSELMAN CANNING CO., Biglersville, Pa. 


FOR SALE. 


Several Hundred Bushels ALASKA SEED PEAS. Choice 
stock at a low price. Address, 


3-12-tf ALASKA, care THE TRADE. 


FOR SALE OR LEASE. 


A Well Equipped CANNING FACTORY, located in one 
of the best farming sections of Illinois, in the corn belt. This 
is an excellent opportunity for a man with small capital. 


3-12-I1m Address STANDARD, care THE TRADE. 


FOR SALE. 


On account of a change in business I have for sale TWO 
LARGE BOILERS that are practically as good as new, and 
complete in every respect. Will sell at a bargain price to quick 
buyer. Full particulars on request. 

Address, ‘‘BOILERS”’ care THE TRADE. 
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BALTIMORE CANNED GOODS MARKET se 
8 T. J. MEEHAN & CO., Brokers, Baltimore. 
— No. 2 Harford County Standard 55 
REPORTED BY BROKERS. 2 
0. 2 Shoepeg = 2 
UNLABELED GOODS ABOUT 2c. LESS. 65 
No. 2 Extra Fancy 7o 
QUOTED F. O. B. BALTIMORE. No. 2 Maine Style 60 
No 2 ‘* Extra Standard 65 
APPLES No.2 ‘* Fancy 70 
HERRING ROE 
T. J. MEEHAN & CO., Brokers, Baltimore, Md. san 75 go 
No. 3 7° 75 
ASPARAGUS. 
MIXED VEGETABLES FOR SOUP. 
H. H. TAYLOR & SONS, Brokers, Baltimore, Md. . 
No. 24% “q. Small 275 
No.1 Sq. Extra T:ps 275 OKRA AND TOMATOES. 
BEANS. 
T. G. CRANWELL & CU., Brokers, Baltimore. OYSTERS 
BAKED. — E. C,. SHRINER & Co., Brokers, Baltimore. 
(Plain Goods 2c. Less on 2s and 3s, Ic. on Is. ) No. 55 
No. 3 Extra Standard —In Sauce............ 85 Me. 1~ 6 Matra Selects.. 
No. 2 Ex. ‘‘ 60 
47% 50 No. Standards i in — 60 
LIMA BEANS. PEACHES. 
No, 2 Standard Green......... 85 Ne. Gelected Vellow, Heavy 95 
White I 35 
‘* 3 Pies, Unpeeled... 75 
E. C. SHRINER & CO., Brokers, Baltimore, Md. 4 00 
Preserved I 00 H. H. TAYLOR & SON, Brokers, Baltimore. 
No, 2 Raspberries Red 95 
No, Io 4 50 T. J. MEEHAN & Co., Brokers, Baltimore. 
CHERRIES. No. 2 Seconds in 75 
ag 2 Standards i in Water, - 65 2 Selected, Whole Circles, I 40 I 
No. 2 ** Bz. . tae te 2 Fancy Extra Selected, Preserved, Sliced..,.......... i 70 80 
No. 2 ‘* 2 Fancy Extra Selected, Preserved, Grated......... 170 1 


‘ 

i 
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THE TRADR. 


ANNED GETABLES—Continned. 
BALTIMORE CANNED GOODS MARKET—Conrinven. CANNED ‘VEGETABLE 
SUCCOTASH—Green Beans and.Corn No. 2. I 05 
PINEAPPLE—Continued. Dry Beans and Green Corn No. 70 
No. 1 Standard Grated, Good Syrup, E. & 80 Maine 0§ 
2 Pie Grated, Solid Packed, 52% 
“at Pie Grated, Solid Packed, 6sc.—In Syrup.......... ...... 85 SWEET 500006 
Gallon Pie Grated, Solid Packed, $2 oo—In Syrup......... ...... 210 EVO, 5 
SPINACH. BLACKBERRIES—Standard No. 75 
2 Seconds.............. REN 42% 45 Red Pitted Sour No. 
CHICAGO MARKET (F 0 B CHICAGO ) 3 25 
Js Peeled in Water No. 112% 
Prices Are for Wholesale Lots as Ordinarily Bought by Jobbers. “ 
CANNED VEGETABLES. PINEAPPLE—Bahama Sliced Extra 2 00 
ASPARAGUS—California White Mammoth $4. 25 Grated ‘‘ > 2 05 
Green, ‘ | 2 75 Grated Extra I 65 
175 Shredded Syrup No. 10 6 25 
Round No. 1 ....... 50 Eastern Pie Water I 00 
BEANS—String, Refugee Size, I 65 >” 3 00 
“a “ “ 4 Cut No. 70 ae Water 3 00 
Graded White Wax same prices as Green Refu- RASPBERRIES— Black 
gee, but quite scarce for the larger grades. Red 
Beans String, Common Standard 55 “ Red “ No. 2 
2 75 “ Black Water 
“ “ “ “ Cot ome Red Cuthberts Water No. 6 75 
 Limas Extra Graded Green I 15 STRAWBERRIES— Extra Standard Syrup No. I 25 
* go Standard Water NO. 7 00 
"Standard 55 CANNED FISH. 
BEETS—Fancy Small, Whole 1 55 


| 
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NEW YORK CANNED G00Ds MARKET. 


(Reported by Special Cor: espondence.) 


APPLES—No. 10, New York State................. @ 2 60 
Maryland, 2 50 2 60 
3 50 3 75 
80 
CORN—No. 2 65 7° 
I 00 I 05 
LOBSTER—Picnic 4 00 4 50 
3 75 4 20 
I 45 I 50 
PEACHES—24 I 5¢ 
2% Extra Standard, | 1 60 I 70 
PEAS—No. Early June 102% 1 J0 
PINEAPPLES—No. 2, Pie Grated..........cisssseeeseessnnneees 60 62% 
- 2 Select, Grated I 40 I 45 
sa 2 P’C’D, Grated...... 1 80 I 90 
" 2 Standard E.& C 95 I 00 
Singapore, Preserved— 
Medium Red, talls, 1 117% 
Alaska Pink, ‘talls, 75 17% 
STRAWBERRIES—No. 25 
72% 
State pack, s...... Southern......... 80 85 
TOMATOES—No 2 Standard 52% 55 


ORDER BLANK. 


THE TRADE 
THE CANNED GOODS AUTHORITY. 
304 Mp. Savincs BANK BLDG. BALTIMORE, Mp. 


GENTLEMEN:— 

Enclosed please find remittance amounting to $5.00, 
for which please send me a copy of ‘‘A COMPLETE COURSE IN 
CANNING.”’ 


CANS AND CANNERS’ METALS. 


F, O. B. SHIPPING POINT. 
CANS. 


AMERICAN CAN Co. 
SEASON’S PRICES FOR DELIVERY AFTER JUNE Ist. 


No! Standard 1% inch opening 9.50 per thousand. 
‘ 3 Jersey Tall 27-16 20.50 


THE PRICES OF SOLDER HEMMED CAPS ARE AS FOLLOWS: 
1% in, 75¢.; 21-16, $1.10; 27-16, $1.40 per Thousand. 


SUBJECT TO CHANGE WITHOUT NOTICE. 
WHEELING CAN CO. 


CONTINENTAL... CAN CO, 


No. I 1% inch opening 
“e 2 1% 


41.75 
2 1-16, $1.10; 2 7-16, $1.40 
SOUTHERN CAN CO. 


Solder meena Caps, 1% inch, 7§c.; 


Prices of Solder Hemmed Caps, 1% inch, 7§c; 2 1-16, $1.10; 2 7-16, $1.40. 
“Southern”’ Inside Coated Cans, $1.25, $1.75 and $2. 25 per additional 
for the Is, 2s and 3s respectively. 


THE BOYLE CAN CO. 


eutens of Solder Hemmed Caps, 1% inch, 75c.; 2 1-16, $1.10; 2 7-16, “ 40. 
INDEPENDENT PRICES. 
No t No.2 No.2% No.3 No.3 Jersey No. 3 Jersey Tall No. 10 


$9.00 $12.50 $16.co $1650 $17.50 $20.00 $4t 25 
SANITARY CANS. 
SANITARY CAN CO. 
DIFFERENTIAL, FOR 
: PLAIN ENAMELED ~ SPECIAL PLATES. 
$10.75 $13.75 $ .40 
“ 3 4% inch icaisviedecssesdsaceens 19.50 24.00 85 
Terms: f. 0. b. ) Indianapolis, Bridgeton, N. J. 
A. "SCHULTZ & CO. 
Solder Applied Caps, $1.00; $1.25; $1.50 
TIN PLATES. F. O. B. MILL. 
I C., 14x20, 107 Ibs. Bessemer Steel... 
I C,, 14x20, 100 Ibs. Bessemer Steel......... 
I C., 22x27K, 90 lbs. Bessemer Steel...... 
IC, 19%x27, 95 lbs. Bessemer Steel... 
PIG TIN. 
Sto1otoms I to4 tons 
28 00 
7 PIG LEAD. 
SOLDER 
Drop and Bar Solder 4x% 9xIo 8x0 
37 16 15 
Wire Segments 20 19 18 
STANDARD SIZES OF CA’ S. 
DIAMETER. HEIGHT. 
2 11/16 in. 4 in. 


No..10 Cans ( 6% in. 6% in. 


f 9.50 per thousand. 
16.50 = 
17 co “ 


THE TRADE. 


C. F. HARWARD, _ JOHN H. ERSKINE 


Contractor and Builder of - 262 Randolph Bldg. - MEMPHIS, TENN. 
Merchandise Broker and Manufacturers’ Agent 


CAN N | NG FACTOR | ES Accounts Solicited of Manufacturers, Brokers, Dealers 


and Producers of Canned Goods and all Goods 


Twenty years practical experience. Beware of 
$8000.00 Canning Factories. Fifteen years practical 
experience in State of Maryland. If you are going to REFERENCES: ALL MEMPHIS JOBBERS 
build a canning factory let me figure with you on your 
plant. I can build you a plant to pack 24,000 cans in 
10 hours for $4500.00, turn key job. CANTON BOX COMPANY, 
For further information write me, 2501 to 2515 Boston St., 


Cc. F. HARWARD, 


I RE, MD. 
BROWNSVILLE, TENNESSEE. BALTIMORE, 


Packing Boxes. 

JUST THE THING FOR VIRGINIA GANNING HOUSE, STORE, Etc., FOR SALE, 
CORING AND PEELING Excellent opportunity for energetic man, good paying 
TOMATOES AND RE=- STORE PROPERTY on Steamboat Wharf, agencies pay $300 

per year, comfortable dwelling and good outbuildings with 5 
MOVING THE EYES OF acres of ground, together with CANNING HOUSE, fully 
PINEAPPLES. ....... equipped with modern machinery for handling tomatoes, sea- 
son capacity about 15,000 cases. Good opening to pack fish 
FOR SALE BY and roe, property surrounded by well-seeded oyster bed which 
7 i is included. For price and further particulars, address, 
Pd, EBY, Trotwood, Ohio. SMITH, ROUSE & WEBSTER CO., Bel Air, Md. 


The Harris Patent Power 
Hoisting and Carrying Machine 


Sole Owners and 
Manufacturers 


C. S. HARRIS COMPANY, -. ROME, N. Y. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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THE TRADE. 


SCHULTZ CO. 


| 


BALTIMORE, MARYLAND. 


Edw. Renneburg & Sons Co. 
Machine & Boiler Works. 


Oyster Steam Box 


‘With Improved Hinged Door; Making the 
Work Lighter and Quicker. 


1917 AND 1919 ALICEANNA STREET, 
Baltimore, Md. 


Manufacturers of the Strictly High Grade Nickel-Stee! 
“MARYLAND”? AUTOMOBILE. 


The Sinclair-Scott Co., 


BALTIMORE, MD. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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BETTER BOXES 


is not merely a question, but you will find it A DEMAND 
when you come to shipping time. 


In our extensive plant we can take care of every demand 
of this kind, with a box that will satisfy, and 
with a promptness and at a price that 
will please you. Our plant is one of 
the largest in the country, and 
we can reach you wherever 
you are. 


We cannot convince you uualess you give us a chance. 
Drop us a postal for more satisfactory, 
definite information. 


HOLLEY-MATTHEWS MFG. CO. 


MAIN OFFICE: 
ikeston, Mo. and 
Greenville, Miss. SIKESTON, MO. 


2 


THE MANN-STEVENSON AUTOMATIC CAN TESTER. 
Patented Oct. 10, 1882. Feb. 3, 1891. Aug. 20, 1895. 


Capacity 50,000 tested cans per day. 

The above cut represents our latest Improved Automatic Can Tester. We have been manufacturing this style of tester for the 
past 20 years, and with the improvements which we have added to the machine, we feel that we have brought same up to the highest 
point of perfection. 

The tester is strictly automatic, (except when a leaky can is shown, the attendant pushes a lever which discharges the can 
into an independent chute. ) 

The water in the pan should be slightly heated and an air pressure of 15 lbs. should be applied to the can while passing througt 


the water. 
MANUFACTIERS? STEVENSON COMPANY, 


106-7 S. CAROLINE STREET, BALTIMORE, MD. 
IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


e 
> 
= 


Patents and Trade Marks 


Food and Drugs Act Opinions. 


JOSEPH M. BOWYER 


Attorney-al-Law and Solicitor of Patents 


TELEPHONE 
MAIN 2587 


1110 F STREET, N. W. 


WASHINGTON, D. C. 


The ‘‘Eureka’’ Can Filler 
has no equal. 
Thorougly efficient, great 
capacity. 


Every can well filled. 
Automatic in operation. 
Guaranteed satisfactory. 

Prompt delivery. 


The S. Howes Co. 


‘‘Fureka’’ Works, 
Silver Creek N. 


THE CANNED GOODS EXCHANGE 
OF BALTIMORE, MD. 


BANNON BUILDING, Str. PAuL AND BALTIMORE STs. 
President, Gko. T. PHILLIPs. 


Vice-President, Treasurer, 
Joun S. GrsBs, JR LEANDER LANGRALL 
Secretary, W. F. ASSAU. 
Executive Committee : 
T. PHILLIPS C. WHITE E. H. MILLER 
Arbitration Committee : 

Wo. A. WAGNER, L. L. Lorp, 
Wo. F. Assau, C. J. SCHENEEL, Wma. GRECHT 
Committee on Commerce : 

RouFus M. Grass. JoHN SCHALL, 
B, HAMBERGER, Cuas, J. BROOKS Louis GREBB, 
Committee on Legislation : 

H. S. OREM, F, A. ToRscH, 
H. P. STRASBAUGH, JoHN B. J. MEEHAN, 
Hospitality Committee: 

T. J. MEEHAN, E. C. SHRINER H. W. KREBBs, 


Counsel, JoHn C. ROSE. Chemist, CHariEs GLASER. 


C. W. BAKER W. E. MORGAN 


BAKER & MORGAN 


Canned Goods Brokers 


ABERDEEN, MARYLAND 
CORN AND TOMATOES A SPECIALTY 


TIN STRIPS AND CIRCLES 


BOUGHT BY 


AMMIDON & CO. 


Baltimore, Md. 


31 South Frederick St., 


Avoid trouble and prevent goods 
from becoming mixed in the 

warehouse by marking 

your cans with— 


TIN GAN INK 


This INK Will Stand 
Processing 


Ze. 
| Z 
~ 
S 
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A. E. MACNEAL, 
107 S. FREDERICK STREET, BALTIMORE, MD. 


PROF. DUCKWALL’S 
NEW BOOK 


CANNING PRESERVING 


—WITH— 
BACTERIOLOGICAL TECHNIQUE 
478 Pages, 221 Illustrations. Beautifully Bound in Cloth 


A Practical and Scientific Text Book for Canners, Preserv- 
ers, Manufacturers of Food Products, Superintendents and 
Processors. 

A manager who will master this text book will command 
double his present salary and be worth it to his employers. 


PRICE $5.00, CASH WITH ORDER 
FOR SALE BY THE TRADE 


WRITE FOR SAMPLES AND PRICES 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


MFG. CO. 


125-127 EAST FALLS AVENUE, | 
BALTIMORE, MD. 


Manufacturers of 


PATENT GASOLINE BURNERS, 


FIRE POTS AND HEATERS 


Repairs Promptly Attended to. 
CANNING HOUSE SUNDRIES. 


af 
1 
— 


Continental Can Co. 


BIRECTORS FACTORIES 
T. G. CRANWELL, Presr. CHICAGO 
A. W. NORTON, VICE-PREST. SYRACUSE 
F. P. ASSMANN, Sec. TREAS BALTIMORE 


C. TALIAFERRO. 
8. H. LARKIN. 


E. C. SHRINER, 
Sales Agent for Baltimore District. 


TO THE CANNING TRADE. 


We are now naming prices on the regular Packers’ Cans and Solder Hemmed Caps, and also 
on the Open-top or “Sanitary” Cans for the season of 1909. Our regular Packers’ Cans with Solder 
Hemmed Caps will be made of the same high grade of tin plate,in the same workmanlike manner, and 
will give our numerous friends and customers the same unequaled satisfaction that has characterized 
our deliveries of this Can in the past. We have enlarged our output materially since last season, and 
are in a better position than ever to give our friends every satisfaction, both in quality and service. 

Our Open-top Can is a strictly “sanitary” can. It is outside soldered, contains no burnt streak 
no discoloration of any character, and has no solder whatever on the inside of the can. 

Our Closing Machine, which we supply the packer for use in his packing house, is, without any 
exception, more rapid and closes the can more surely than any other machine in existence; and these 
features combined with our famous screw feed makes it altogether a modern, up-to-date Closing Machine 
in every particular. We will strictly maintain in our Open-top Can the same high degree of quality 
that has made the CONTINENTAL CAN unquestionably the very best can in America. 

We solicit your inquiries and orders, and assuring you of our ability to take the best possible 


care of your wants, and pledging to give same our personal attention, we remain, 


Yours very truly, 


CONTINENTAL CAN COMPANY, 


T. G. CRANWELL, President. 
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